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DOCUMENTS OVERVIEW AND TERMS ASK A QUESTION -
ABOUT SENTRY BABY PRODUCTS, LLC 

Sent'l' Baby pmdu= was founded by an esperlencod indumy e<erutive to do•.eelop. manufacture and d1strioute unique children's ca, seats through mass 
retail channels, Car seQ!S are required by law in eve,"j developed country. so the domestic Qnd ir,ternational ma rket is exte nsive. To capture ! his m.rr),et, 

SemJ)I I> tocl.15ed on >e<11> m<1c ~re not only ,ote. but uniqu e luUlll;I potem l»uedl ;md fun for Che child. 

TM frurMr has been a CEO ,n the industry for over .iO year, lprev1ou, to found,n~ Se,,try he WM hired as the CEO of ~n estabh,hed car seat con-p&ny). 
With lhis e>perier>;e he has lever~ed relationships 01 ( h,na lo produce S,,n!rf> product, Qnd to be~n de•elop:nenl of more products. The (1;0 kno= 
th" h<l)"'CS ~t <he i..,g~ ,..,ail rhain< so s-t<Jp and plac•men, was imme<Jiat~ 10< Walmart, Sah .-;Rus and Ama,on. Ta<g"' anrl 8uy 8uy baby to fnllow n 

2018. 

Se<1try requ ;re-; add itiona l funding to promote the new brand and product lin e and to complete the develop of other gear produas. Sentry plar,s to e, it 
after demons:rating pr,:,f,;ab liry in the nEM 3 to 5 years. To m.;;<imize the exit value. Sentry p!Jns to be ,oc~uired by-' large China faaory that is looking for 

a b,,.nd and distri bution channels In the U~ to cont inue d..,.elop ng "nd manufaauring products th.at their f,.ctory produces. Discusslcas on the exit are 
already under way "1th a couple ofl.,rge pmenual parrners. 

~"' more det..il info rmaUon aOOut entry ple<lse r~fe, to \tie irivestr,rent docck 011d other prooio.Jetl information 

WHY YOU SHOULD INVEST 

Children·, c.ar seats are required by law so the market Is sery stable and large 14 million born In the USA every year, muklples lmernatlonallyl. Wi th th e 
e,per e11c e dnd r elalio11sliips ll1al l he fou!lder 1..,, acquired o,·~, his ldl e er it is likely lo r esull irr ,tr alegk 011d rnsl ~ffecli"" growth in this market dml d 
masimi,~ esil. 
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HOW WE INTEND TO MAKE MONEY 

Senl')' will manufaaure goOOS in ChinJ which will allow for a ~Ol. margin w,th very rnmpetitNe retail pri<e po ints. fhe experiefl<ed team"' 11 le.,,,rage 
contractors and dlird parT)' fulfil ,m•m to k••P cost low unti ' v<>lumes juSlify o·,,rt.ead growth which should r,sult in poSitw• cash fiovr in 12 mon,hs. 
Sent')' wil l expand product assortm~nt ~nd dlsrrlbut lon chanru, ls In the U,A and e•pand with dist ribution f"'rtnOrsa In sp<:<l flc ln,:,,ma tlonal marke,:s. Once 
consistent µrofilabi l~y has been d..--nonSlr ate<J and e,~ IS likely .at a minimum of 10 tnnes B ITDA plus brand cache. 

WHY WE ARE RAISING CAPITAL, AND WHAT WE'LL DO WITH IT 

Sent')' plans to rai,e c.apital to expand product i»>Or'l'11ent and aW<ireness to ju,tify ,tore pl;,cement and ,teady growth. 
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