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M ATURALS

A crowdfiinding investment involves risk. You shonld not invest any funds in this
offering unless yom can afford to lose your entire investment.

In making an investment decision, investors must rely on their own examination of
the issuer and the terms of the offering, including the merits and risks involved. These
securities have not been recommended or approved by any federal or state securities
commission or regulatory mrthority. Furthermore, these amthorities have not passed
upon the acoaracy or adequacy of this dorament.

The U.8. Securities and Exchange Commission does not pass upon the merits of amy
securities offered or the terms of the offering, nor does it pass upon the accuracy or
completeness of any offering document or literature.

These secarities are offered under an exemption from registration; however, the U.5.
Securities and Exchange Commission has not made an independent determination
that these securities are exemipt from registration.



THE OFFERING

Maximum $107,000 of convertible notes.
Minimum $10,000 of convertible notes.

Dermatech Corp. will issue up to $107,000.00 in Convertible Notes, which will accrue
interest at an annual rate of 8% and will mature two years after the date of issue. The
Convertible Notes will have a 15% discount upon conversion to Non-Voting Common
Stock of the Company and a valuation cap of $5,000,000. The Convertible Notes will
convert in the next qualified equity financing greater than or equal to $1,000,000.

Company Dermatech Corp.
Corporate Address 78 SW 7th Street, Miami, Florida 33130

Description of Business  Dermatech Corp. develops, market and sellers premium
hair care, skin care, and grooming products

Type of Security Offered Convertible Notes

Minimum Investment $250
Amount (per investor)

What is a Convertible Note?

A convertible note offers you the right to receive shares in Dermatech Corp. The
number of shares you will receive in the future will be determined at the next equity
round in which Dermatech Corp raises at least $1,000,000 in equity financing,
including the conversion of the outstanding convertible notes and any issued debt.
The highest conversion price per share is set based on a $5,000,000 company valuation
cap or, if less, then you will receive a 15% discount on the price the new investors are
purchasing. You also receive 8% simple interest per year added to your investment.
When the maturity date is reached and the note has not converted then you are
entitled to receive, at the company's election, your investment and interest back from
the company or non-voting common stock of the company. If there is a change of
control before the maturity date, then you will receive your investment and interest
back from the company or, if you so elect, non-voting common stock based on a
$5,000,000 company valuation.

Perks

If you invest $250 — 10% off all future purchases



If you invest $500 — 20% off all future purchases
If you invest $1000 — 30% off all future purchases
If you invest $5,000 —50% off all future purchases
The discount applies to any purchases on himistry.com

*All perks occur after the offering is completed.
Multiple Closings

If we reach the target offering amount prior to the offering deadline, we may conduct
the first of multiple closings of the offering early, if we provide notice about the new
offering deadline at least five business days prior (absent a material change that
would require an extension of the offering and reconfirmation of the investment
commitment).

THE COMPANY AND ITS BUSINESS
The company's business

Organizational History

Dermatech Corp. (the "Company”) was incorporated in Delaware on August 14, 2017,
prior to which it has operated under the names H.I.M-istry Corp and Dermo-Tech
Corp. The Company was originally incorporated in the State of Florida on August 24,
2007, under the name H.I.M-istry Corp until September 24, 2010, at which time it was
the Company began operating as a sole proprietorship from September 24, 2010, until
December 16, 2015, at which time it was reincorporated in the State of Florida under
the name Dermo-Tech Corp until August 14, 2017, at which time it was reincorporated
in the State of Delaware under the name Dermatech Corp.

Brand History

Founder, Darnell Henderson, a licensed Skin Care Therapist, launched the Company’s
operations in 2007 the South Florida market. As a result of Mr. Henderson's
perspective on the unique needs that men for skin care products that accommodate
men's thick skin that tends to be oily and show signs of aging as testosterone levels
decrease, the Company has focused on formulating natural-based facial care products
with ingredients that moisturize, purify, repair, and fight visible signs of aging and
other negative skin effects.

Consistent with the Company's desire to provide men with a healthy image, the
Company has marketed its products under several brands, including "H.I.M-istry
Naturals" and "H.I.M.istry Sport". The Company has entered into a license agreement
with Health Image Men Corp, pursuant to which the Company has an exclusive,
perpetual, royalty-free, worldwide right to use the registered mark "H.I.M.-istry". The
Company plans to promote brand awareness through advertising and other marketing



and public relations efforts.
Business

The Company historically sold its products through major retailers, commencing with
its sales in 2007 in Macy's. That approach gave the Company's products a nationwide
recognition. However, as sales of major brick and mortar retailers have declined, the
Company has changed its strategy to focus on direct to consumer online sales and
sales through specialty retail stores, such as local, regional, and national barber shops
and salons, which have continued to grow during the contraction in sales of other
retailers. As a result of the brand recognition the Company receives by selling
through major retailers, it plans to continue those sales and expect to begin selling
products in additional retail stores in 2018. The Company expects that sales in
retailers will continue to contract as its direct to consumer online sales and sales
through specialty retailers grow.

Gowing forward, in addition to the Company successfully growing its direct to
consumer online sales and specialty retailer sales channels, the Company's success
will also depend on its ability to develop and protect trade secrets, know-how,
copyrights and trademarks, relying on laws applicable to those as well as
confidentiality agreements, licensing agreements and other agreements to establish
and protect proprietary rights. The Company's success will also depend upon its ability
to avoid infringing upon the proprietary rights of others.

Competition

The Company experiences and will experience intense competition from companies
developing men's health and beauty products, including brands such as Kiehl's and
Clinique For Men. Many of those companies have substantially greater financial,
technological, research and development, marketing and personnel resources. In
order to successfully compete with those competitors, the Company employs a
strategy of developing products that are either proprietary or have some unique
characteristics, such as products for specific skin types or tones. Furthermore, the
Company offers a variety of products at varying price points, designed to
accommodate a larger demographic of consumers.

Liabilities and Litigation

Other than liabilities occurring in the ordinary course of business, the Company has no
liabilities. The Company is not currently involved with or know of any pending or
threatened litigation against the Company or its directors or officers.

The team

Officers and directors

Darnell Henderson Founder & Managing Partner




Darnell Henderson

Darnell Henderson, the founder and driving force behind Himistry Naturals, is an 18
years skincare expert whose own skincare challenges initially led him to seek the
education and experience that inspired him to become a licensed skincare
professional. Ultimately, it was his personal experience in the Navy combined with his
professional experience at JP Morgan. As a loan officer, he witnessed firsthand the
skincare concerns of other men, which led him to develop Himistry Naturals line of
product that addresses skin care issues of all men. Darnell has been been President,
CEOQ, and Manager of Dermatech (previously H.I.LM-istry Corp and Derma-Tech Corp.)
since 2007. Darnell is also CEO and Manager of Healthy Image Men Corp. and has
been since inception in 2017.

Number of Employees: 6
Related party transactions

The company has not conducted any related party transactions other than entering
into the Trademark License Agreement, dated as of September 22, 2017, by and
between Healthy Image Men Corp, a Florida corporation, and the company. Healthy
Image Men is 100% owned by Darnell Henderson.

RISK FACTORS
These are the principal risks that related to the company and its business:

e The Company is subject to all of the risks and uncertainties of a business that is
shifting its distribution focus and marketing efforts Although the Company has
an established business, the Company is subject to all of the risks and
uncertainties normally associated with a company seeking to refocus its efforts
on new distribution channels and marketing efforts in connection with those
channels. In addition, lack of name recognition, lack of adequate capital,
difficulties hiring and retaining qualified employees and difficulties in
complying with all applicable federal, state, and local regulatory and
administrative requirements present risk that have been minimized with the
Company's operating history but continue to exist as the Company moves into
new distribution channels, continues to innovate and undertakes additional
marketing efforts. There is no assurance that the Company will be able to market
products that will generate enough revenues for the Company to maintain
profitability. The Company's lack of history in new distribution channels
presents a risk that the Company is unable to raise the maximum amount it
desires to raise in this offering.

e The Company may need to raise additional capital to continue its operations,
which may not be available on commercially reasonable terms, or at all. To
maintain or attain profitability, the Company may need to increase the
Company's revenues and manage its product, operating and administrative
expenses, as to which each of which the Company can give no assurance. The
Company does not have any arrangements in place for additional funds and no



assurance can be given that required funds will become available on favorable
terms, or at all. Furthermore, if the Company issues equity or debt securities to
raise additional funds, existing stockholders of the Company may experience
dilution, and the new equity or debt securities may have rights, preferences, and
privileges senior to those of the existing stockholders. If the Company is
unsuccessful in obtaining additional funds on commercially reasonable terms, or
at all, the Company may be required to curtail significantly or cease its
operations, which could result in the loss of all of the investors' investments in
the Company's capital stock.

If the Company is not able to raise additional capital prior to the maturity date
of the convertible notes or have a change of control, convertible note holders
may not obtain any equity in the Company. The Company may seek in the future
to obtain additional capital. The Company does not have any arrangements in
place for additional funds and no assurance can be given that required funds will
become available on favorable terms, or at all. If the Company does not obtain
additional capital that constitutes a qualified financing under the Convertible
Note, then investors may not receive equity in the Company, but may only
receive their principal investment plus interest as set forth in the Convertible
Notes. In addition, the Company may not enter into a change of control
transaction, which could result in the Convertible Notes, the election of the
Company, being converted into Non-Voting Common Stock or being repaid in
full. The Company does not currently expect to enter into a change of control
transaction before the Convertible Notes mature.

If the Company is able to obtain additional financing and thereafter be
successful in growing its revenues according to its operating plans, then the
Company may not be able to manage its growth effectively, which could
adversely affect its operations and financial performance. The ability to manage
and operate the Company's business as the Company executes its growth
strategy may require further substantial capital and effective planning.
Significant rapid growth on top of the Company's current operations could
greatly strain its internal resources, leading to a much lower quality of customer
service, reporting problems and delays in meeting important deadlines resulting
in substantial loss of market share and other problems that could adversely affect
the Company's financial performance. The Company's efforts to grow could
place a significant strain on its personnel, management systems, infrastructure,
liquidity, and other resources. If the Company does not manage its growth
effectively, its operations could be adversely affected, resulting in slower or
negative growth, critical shortages of cash and a failure to achieve or sustain
profitability.

Significant differences between actual and estimated demand for the Company's
products could adversely affect the Company. If the Company overestimates
demand for its products, then the Company may be required to write off
inventory and increase its reserves for product returns or liabilities to customers
in future periods. If the Company underestimates demand, the Company may
not have sufficient inventory of products to ship to its customers. The Company
needs to exercise judgment in estimating these reserves. The actual amounts



could be materially different from the Company's estimates, and differences will
need to be accounted for in the period in which they become known. If the
Company determines that the actual amounts exceed its reserve amounts, then
the Company will record a charge to earnings to approximate the difference. A
material reduction in earnings resulting from a charge could have a material
adverse effect on the Company's net income, results of operations and financial
condition.

If the Company raises additional funds through collaboration, licensing, or other
similar arrangements, it may be necessary to relinquish potentially valuable
rights to the Company's current products, potential products, or proprietary
technologies, or grant licenses on terms that are not favorable to the Company.
The Company may determine, either because it is unable to raise funds through
sales of equity or debt or because terms are more beneficial, to raise funds
through collaborations, licensing, or other similar arrangements. Those
arrangements often require payment of royalties or other compensation that
decreases the amount of revenue and/or profit that the Company may generate
in the future, and they may be structured to give exclusive rights to certain
markets.

If the Company's products are found to cause undesirable side effects, the the
Company may need to delay or abandon its development and commercialization
efforts. Any undesirable side effects that might be caused by the Company's
products could interrupt, delay or halt the commercialization, marketing and
sales of the products. In addition, if the Company beings selling any of its
products and the Company or others later identify undesirable side effects
caused by the product, then consumers may question the quality of the products
and could prevent the Company from achieving or maintaining market
acceptance of the affected product or could substantially increase the costs and
expenses of commercializing the product, which in turn could delay or prevent
the Company from generating significant revenues from its sale.

The commercial success of any products that the Company currently sells or may
develop in the future will depend upon the degree of market acceptance by
consumers. Although many of the Company's products have received market
acceptance, any products that the Company brings to the market in the future or
any products that have not yet gained market acceptance may never gain market
acceptance from consumers. If these products do not achieve an adequate level
of acceptance, the Company may not generate significant product revenues and
may increase its profitability. The degree of market acceptance of the Company's
products depends on a number of factors, including the willingness and ability of
consumers to adopt the products, the ability to manufacture the products in
sufficient quantities with acceptable quality and to offer the products for sale at
competitive prices, and marketing and distribution support for the products.
The Company faces substantial competition in the development, marketing,
manufacturing and selling of its products which may result in others developing,
marketing and selling products before or more successfully than the Company.
The Company is engaged in the men's health and beauty industry, which is
characterized by intense competition. Many large companies are pursuing the



development of competing products with greater financial and marketing
resources. The Company faces, and expects to continue to face, intense and
increasing competition as new products enter the market and advanced
technologies become available. Many of the Company's potential competitors
have significantly greater financial, technical and human resources than those of
the Company and may be better equipped to develop, market, manufacture, and
sell products. If the Company cannot maintain quality and pricing that are
comparable or superior to its competitors, then it may not be able to grow its
revenues and operating profits and it may lose market share. Competitive
conditions could result in the Company experiencing reduced revenues, gross
margins, and operating results and could cause an investor in the Company to
lose a substantial amount or all of its investment in the Company.

If The Company is unable to protect its intellectual property, then its
competitors may develop and market similar or identical products that may
reduce demand for the Company's products, and the Company may be prevented
from establishing collaborative relationships on favorable terms. The Company's
success depends on maintaining its trade secrets, not infringing on the
proprietary rights of others, and preventing others from infringing on its
proprietary rights. The Company will be able to protect its proprietary rights
from unauthorized use by third parties only to the extent that its proprietary
rights are covered by valid and enforceable intellectual property rights. There are
currently no patents issued in favor of the Company. The Company relies on
trade secrets, know-how, and technology, which are not protected by patents, to
maintain its competitive position. The Company may try to protect this
information by entering into confidentiality agreements and invention
assignment agreement with parties that will have access to it, such as potential
corporate partners, collaborators, employees, and consultants. Any of these
parties may breach the agreements and disclose confidential information or the
Company's competitors may learn of the information in some other way.
Similarly, they may seek to retain inventions for themselves rather than
assigning them to the Company. Furthermore, others may independently
develop similar technologies or duplicate any technology that the Company has
developed. If any trade secret, know-how or other technology not protected by a
patent were to be disclosed to or independently developed by a competitor, the
Company's business and financial condition could be materially adversely
affected. it is unlikely that the Company would have the resources to seek
judicial resolution of any infringement on its intellectual property. The laws of
many foreign countries do not protect intellectual property rights to the same
extent as do the laws of the United States. Accordingly, the fact that the
Company may have certain intellectual property rights in the United States does
not guarantee that it will be able to obtain the same or similar rights elsewhere.
Even if the Company is granted intellectual property rights in foreign countries,
the Company cannot guarantee that it will be able to enforce its rights
effectively.

If the Company is unable to obtain and maintain protection of its trademarks or
loses rights with respect to any of its trademarks, then the value of the Company



and its products may be adversely affected, which would materially affect its
business. The Company's trademarks will continue to be important to the
Company's success and competitive position. The Company has an exclusive,
perpetual, royalty-free, worldwide license from Healthy Image Men Corp to use
the U.S. trademark registration for "H.L.LM.-ISTRY". The Company does not have,
and there exists no, U.S. registered trademark for "H.ILM-ISTRY Naturals” or
"H.I.Mistry Sport”, the brands the Company currently uses in marketing its
products. The Company may need to pursue trademark registrations for those
and other trademarks. The Company may not be able to secure any of its
trademark registrations with the United States Patent and Trademark Office or
comparable foreign authorities. If the Company does not adequately protect its
rights in various trademarks from infringement, any goodwill that has been
developed in those marks would be lost or impaired. The Company could also be
forced to cease using any of its trademarks that are found to infringe upon or
otherwise violate the trademark or service mark rights of another company, and,
as a result, the Company could lose all of the goodwill that has been developed
in those marks and could be liable for damages caused by any infringement or
violation. Although the Company does not to lose any rights in the license
agreement with Healthy Image Men Corp because that company is controlled by
Darnell Henderson, who controls the Company. However, if the Company were
to lose any rights with respect to that license agreement, then it would have a
significant negative impact on the Company's ability to sell products and would
negatively affect its revenue because the Company would need to rebrand its
products.

The Company may be subject to claims that it or its employees inadvertently or
intentionally use or disclose alleged trade secrets or other proprietary
information of employees’ former employers. The Company employs individuals
who may have been previously employed at other health and beauty companies,
including the Company's competitors or potential competitors. To the extent
that any employees are involved in research areas that are similar to those in
which they were involved with their former employers, the Company may be
subject to claims that those employees have inadvertently or intentionally used
or disclosed the alleged trade secrets or other proprietary information of the
former employers. Litigation may be necessary to defend against those claims.
Claims by other parties that the Company infringes or has misappropriated their
proprietary technology may result in liability for damages, royalties, or other
payments, or stop the Company's development and commercialization efforts.
Competitors and other third parties may initiate litigation against the Company
based on its infringement or misappropriation of their proprietary information.
Payments under those claims could result in operating losses and reduce the
Company's resources available for development, marketing, and sales activities.
Furthermore, a party making this type of claim could secure a judgment that
requires the Company to pay substantial damages, which could result in
operating losses and reduce the Company's resources available for development,
marketing, and sales activities. A judgment could also include an injunction or
other court order that could prevent the Company from making, using, selling,



or offering for sale its products or prevent the Company's customers from using
its products. If a court determined or if the Company independently concluded
that any of its products or other activities violated third-party proprietary rights,
there can be no assurance that the Company would be able to re-engineer the
product or processes to avoid those rights, or to obtain a license under those
rights on commercially reasonable terms, if at all.

e Although the Company believes that that its principal health and beauty
products do not require U.S. Food and Drug Administration (the "FDA")
approval, the FDA could disagree and the Company may be required to conduct
clinical trials to establish efficacy and safety or cease to market these products.
The Company's health and beauty products are marketed on the basis that they
do not require FDA approval. The FDA has not challenged this position. The FDA
may at any time disagree with the Company's position for a variety of reasons,
including new information about the particular product or its active ingredients,
how the product is promoted, if another company obtains FDA approval for a
product with the same active ingredient, or based on a change of FDA regulatory
policy. This could require the Company to seek FDA approval for these products
to remain on the market or to withdraw a product until required actions are
performed and approval is obtained.

e The Company has undergone and continues to undergo a shift in its marketing
and sales strategy, which has not been tested and may not prove successful. The
Company has been shifting its focus from sales through mass retailers to direct
to consumer online sales and sales through speciality retailers, such as barbers
and unisex salons. Notwithstanding the change in focus, the Company intends to
begin selling products in Target retail stores beginning in 2018. However, most
of the Company's focus has been and will continue to be on strengthening its
marketing and sales efforts in the direct to consumer online sales channel and
sales through specialty retailers. The Company is unable to gauge whether its
marketing and sales strategy will be profitable. Further, no assurance can be
given that the Company will be able to market and sell its products planned,
such as through Target retail stores or specialty retail stores, or that its
management team will be able to implement the change in sales channels.

¢ The Company's future success depends on its ability to retain the Founder and to
attract, retain and motivate qualified personnel. The Company is highly
dependent on Darnell Henderson, the Founder. The loss of the services of the
Founder might impede the achievement of its research, development, and
commercialization objectives. In addition, the Founder has built relationships
with various parties in different distribution channels, and those relationships
would be hard to replace. Identifying a successor to the Founder could be
difficult and time-consuming because of the limited number of individuals in the
Company's industry with the skills and experiences required to successfully
develop, market and sell the Company's products. The Company does not
maintain key person life insurance to cover the loss of any of its employees.
Recruiting and retaining qualified personnel will also be critical to the
Company's success. The Company may not be able to attract and retain
personnel on acceptable terms, if at all, given the competition for similar



personnel. In addition, the Company may rely on consultants and advisors,
including production, and marketing advisors, to assist the Company in
formulating its research and development, marketing and sales strategy. The
Company's consultants and advisors may be employed by employers other than
the Company and may have commitments under consulting or advisory
contracts with other entities that may limit their availability to the Company.
The Company faces risks due to its reliance on third parties to perform many
necessary commercial services for its products, including services related to
manufacturing, distribution, storage, and transportation. The relies on third
parties to perform a variety of functions related to the manufacturing,
distribution, storage, and transportation of its products. If any third-party
service provider fails to comply with applicable laws and regulations, fails to
meet expected deadlines or otherwise does not carry out its contractual duties
to the Company, then the Company's ability to deliver products to meet
commercial demand would be significantly impaired.

Failure to adequately comply with information security policies or to safeguard
against breaches of those policies could adversely affect the Company's
operations and could damage its business, reputation, financial position, and
results of operations. In the process of making sales using consumer credit cards
as a method of payment, the Company may handle and transfer sensitive
personal information as part of its business. Those activities are subject to laws
and regulations, as well as industry standards, in the United States and other
jurisdictions in which the products and services are available. Those
requirements, which often differ materially and sometimes conflict among the
many jurisdictions in which the Company operates, are designed to protect the
privacy of consumers’ personal information and to prevent that information
from being inappropriately used or disclosed. Despite safeguards, it is possible
that hackers, employees acting contrary to the Company's formal or informal
policies, third-party agents or others could improperly access relevant systems
or improperly obtain or disclose data about the Company's consumers, or that
the Company may be determined not to be in compliance with applicable legal
requirements and industry standards for data security. A breach or purported
breach of relevant security policies that compromises consumer data or
determination of non-compliance with applicable legal requirements or industry
standards for data security could expose the Company to regulatory enforcement
actions, card association or other monetary fines or sanctions, or contractual
liabilities, limit the Company ability to provide its products and services, subject
the Company to legal action and related costs and damage the Company's
business reputation, financial position, and results of operations. In addition, if
third-party services the Company uses to conduct its business, like email, were
interrupted or if they threatened confidential data, the Company could face
expensive litigation. The result of serious security breaches could be the loss of
business and loss of the Company's reputation, which could affect its Company
financial condition.

Changes in economic conditions could materially affect the Company's ability to
maintain or increase sales. The health and beauty industry depends on consumer



discretionary spending. The United States in general or the specific markets in
which the Company operates may suffer from depressed economic activity,
recessionary economic conditions, higher fuel or energy costs, low consumer
confidence, high levels of unemployment, reduced home values, increases in
home foreclosures, investment losses, personal bankruptcies, reduced access to
credit or other economic factors that may affect consumers’ discretionary
spending. Economic conditions may remain volatile and may depress consumer
confidence and discretionary spending in the future. Negative economic
conditions, if and when they exist, might cause consumers to make changes to
their discretionary spending behavior, including spending currently made on the
Company's line of products. If those sales decrease, the Company's profitability
could decline as it spreads fixed costs across a lower level of sales, which could
materially adversely affect the Company's business, financial condition, or
results of operations.

Changes in the industry may affect the Company's profitability. The men's
health and beauty industry has historically been subject to fluctuating trends.
Specifically, the market for men's health and beauty products has been
successful in the past few years but there is no way to gauge whether the men’s
health and beauty industry will continue to be a profitable market. The
Company makes men’s health and beauty products so if there is a decline in the
interest for those products, the Company may experience reduced revenues and
gross margins. As a result, an investor in the Company could lose a substantial
amount or all of its investment in the Company. In addition, the Company
intends to rely on, in part, the growth of barber shops and unisex salons to sell
its products. If barber shops and unisex salons experience slower growth than
currently expected, then the Company's revenues may be lower than it expects.
The loss of suppliers or shortages in ingredients could harm the Company's
business. The Company acquires ingredients and products from third-party
suppliers and manufacturers under purchase orders and not under supply
agreements. A loss of any of those suppliers and any difficulties in finding or
transitioning to alternative suppliers could harm the Company's business. In the
event the Company is unable to procure certain ingredients, it may need to
discontinue some products or develop substitute products, which could harm its
revenue. In addition, if the Company experiences supply shortages or regulatory
impediments with respect to the raw materials and ingredients the Company
uses in its products, the Company may need to seek alternative supplies or
suppliers and may experience difficulties in finding ingredients that are
comparable in quality and price. Some of the Company's products incorporate
products that may have limited supplies. If demand exceeds forecasts, then the
Company may have difficulties in obtaining additional supplies to meet the
excess demand. If the Company is unable to successfully respond to such issues,
then its business could be harmed.

Convertible note holders will have no voting or information rights with respect
to decisions of the Company. The Convertible Notes do not provide investors
will any voting rights and, upon conversion of the Convertible Notes to Non-
Voting Common Stock, if ever, the investors will not be entitled to any voting



rights other than those required by law. Therefore, convertible note holders will
have no ability to impact or otherwise influence the Company’s decisions. The
Convertible Notes do not entitle investors to receive any information, financial
or otherwise, about the Company and, upon conversion of the Convertible Notes
to Non-Voting Common Stock, if ever, the investors will have no information
rights other than those required by law.

There is no assurance the maximum amount of this offering will be sold. The
offering will be undertaken though the services of a third party that will act as
the Company’s online portal, and there can be no assurance that all of the debt
offered hereby will be sold. Failure to sell all of the debt offered may result in the
Company having less capital than the Company considers ideal, which could
adversely affect the ability of the Company to take advantage of business
opportunities and continue its transition to the direct to consumer and
speciality retail sales channels. The offer and sale of the Convertible Notes
pursuant to this offering have not been and will not be registered under the
Securities Act of 1933, as amended (the "Securities Act"), or any state securities
laws. Thus, investors cannot rely upon any regulatory agency having reviewed
the terms of the offering, including the nature and amount of compensation,
disclosure of risk and the fairness of the terms of the offering. Accordingly,
investors must judge the adequacy of disclosure and fairness of the terms of the
offering on their own, and without the benefit prior review by any regulatory
agency.

The Convertible Notes will be effectively subordinate to any Company debt. The
Convertible Notes will be unsecured, unguaranteed obligations of the Company
and will be effectively subordinated to any present or future debt obligations.
The effect of this subordination is that if the Company is involved in a
bankruptcy, liquidation, dissolution, reorganization or similar proceeding, or
upon a default in payment on, or the acceleration of, any of its debt, if any, its
assets will be available to pay obligations under the Convertible Notes only after
all other debt, if any, has been paid in full from those assets. The Company may
not have sufficient assets remaining to pay amounts due on any or all of the
convertible notes then outstanding. The Company is not restricted from
incurring additional debt or other liabilities.

The Company cannot easily resell the Company's securities. There is not now
and likely will not be a public market for the Convertible Notes or any capital
stock of the Company, including the Non-Voting Common Stock. Because the
Convertible Notes have not been registered under the Securities Act or under the
securities laws of any state or non-United States jurisdiction, the Convertible
Notes have transfer restrictions and cannot be resold in the United States except
pursuant to Rule 501 of Regulation CF. It is not currently contemplated that
registration under the Securities Act or other securities laws will be effected.
Limitations on the transfer of the Convertible Notes may also adversely affect
the availability or price that you might be able to obtain for the Convertible
Notes in a private sale. Investors should be aware of the long-term nature of
their investment in the Company because similar transfer restrictions will be
imposed on the Non-Voting Common Stock upon conversion, if ever, of the



Convertible Notes.

e The Company does not have a majority of independent persons serving on the
Board. The Board consists solely of the Founder. With the Company's lack of an
independent director, the Company runs a greater risk that a significant error or
irregularity could occur that could be materially damaging to the Company's
stockholders and holders of Convertible Notes.

OWNERSHIP AND CAPITAL STRUCTURE; RIGHTS OF THE SECURITIES
Ownership
e Darnell Henderson, 100.0% ownership, Common Stock
Classes of securities

e Common Stock: 8,000,000
Voting Rights

The Company's Certificate of Incorporation (the "Certificate of Incorporation")
authorizes the issuance of 10,000,000 shares of common stock, par value $0.0001
per share (the "Common Stock™), of which 8,000,000 are issued and outstanding.
The holders of shares of Common Stock are entitled to one vote for each share
held of record on all matters submitted to a vote of the shareholders and may act
by written consent in lieu of a meeting.

Dividend Rights

The holders of shares of Common Stock are entitled to dividends if and when
declared by the board of directors of the Company (the "Board") and paid to us.

Liquidating Distributions and Change of Control

In the event of the Company's liquidation, dissolution, or winding up, holders of
Common Stock are entitled to share pro rata in all of the Company's assets
remaining after payment of liabilities.

In the event of a change of control of the Company, holders of Common Stock
are entitled to share pro rata in the consideration paid to the holders of capital
stock or for the assets purchased from the Company.

e Non-Voting Common Stock: 0

The Certificate of Incorporation currently does not authorize the issuance of
non-voting common stock. However, immediately prior to the conversion of the
convertible notes issued in this offering (the "Convertible Notes") upon the
maturity of the Convertible Notes or a change of control of the Company, the
Certificate of Incorporation shall be amended to authorize a series of non-voting
common stock, par value $0.0001 per share (the "Non-Voting Common Stock™).



Voting and Information Rights

When authorized and issued, the holders of shares of Non-Voting Common
Stock shall have the same rights, privileges and preferences as the Common
Stock, except that (a) the Non-Voting Common Stock shall have no voting rights
and shall not be entitled to vote on any matter that is submitted to a vote or for
the consent of the stockholders; (b) on any matter on which the holders of the
Non-Voting Common Stock are entitled to vote by law, they agree to vote with
the majority of the holders of the Common Stock; and (c) the holders of Non-
Voting Common Stock have no information or inspection rights, except with
respect to such rights deemed not waivable by law.

Dividend Rights

When authorized and issued, the holders of shares of Non-Voting Common
Stock shall be entitled pro rata with the holders of Common Stock to dividends if
and when declared by the Board.

Liquidating Distributions and Change of Control

When authorized and issued, in the event of the Company’s liquidation,
dissolution, or winding up, the holders of shares of Non-Voting Common Stock
shall be entitled to share pro rata with the holders of Common Stock in all of the
Company's assets remaining after payment of liabilities.

When authorized and issued, in the event of a change of control of the Company,
the holders of shares of Non-Voting Common Stock shall be entitled to share pro
rata with the holders of Common Stock in the consideration paid to the holders
of capital stock or for the assets purchased from the Company.

Convertible Notes: 0

The Convertible Notes provide investors with the right, under certain specified
circumstances, to convert the Convertible Notes into Non-Voting Common
Stock. The Convertible Notes pay simple interest at an annual rate of 8% and
have a two-year maturity. The Convertible Notes have (i) a 15% discount, which
means that the investors will receive equity of the Company upon the
occurrence, if at all, of an event causing the conversion of the Convertible Notes
in a qualified financing at a price that is 85% of the valuation in the qualified
financing, and (ii) a cap of $5,000,000, which means that the investors will
receive equity of the Company upon the occurrence, if at all, of an event causing
the conversion of the Convertible Notes in a qualified financing based on a
valuation of no more than $5,000,000.

The events that may result in the conversion of the Convertible Notes are as
follows:

o an equity financing ("Equity Financing™) in which the Company raises at
least $1,000,000, at which time the outstanding principal amount of the



Convertible Notes and any unpaid accrued interest thereon shall
automatically convert into the equity securities sold in the Equity
Financing at a conversion price equal to the lesser of (i) the cash price paid
per share for equity securities by the investors in the qualified financing
multiplied by 0.85, and (ii) the quotient resulting from dividing $5,000,000
by the number of outstanding shares of Common Stock immediately prior
to the qualified financing;

o maturity of the Convertible Notes, at which time the Company shall elect
to, either (i) pay the holders of Convertible Notes the outstanding principal
amount of the Convertible Notes and any unpaid accrued interest, or (ii)
convert as of the maturity date the Convertible Notes into shares of Non-
Voting Common Stock at a conversion price equal to the quotient resulting
from dividing $5,000,000 by the number of outstanding shares of capital
stock of the Company as of the maturity date; and

o a change of control, at which time the Company shall repay to the holders
of the Convertible Notes the outstanding principal amount of the
Convertible Notes and any unpaid accrued interest thereon, unless the
holders of Convertible Notes convert the outstanding principal balance of
the Convertible Notes and any unpaid accrued interest thereon into shares
of Non-Voting Common Stock at a conversion price equal to the quotient
resulting from dividing $5,000,000 by the number of outstanding shares of
Common Stock immediately prior to the change of control. A change of
control means (i) a consolidation, merger or other reorganization of the
Company unless a majority of the holders of the voting power of the
Company before the transaction continue to own a majority of that power
after the transaction; (ii) a transfer of more than 50% of the Company’s
voting power; or (iii) the transfer of all or substantially all of the
Company’s assets, or the exclusive license of all or substantially all of the
Company’s material intellectual property, unless any of those transactions
are undertaken for bona fide equity financing purposes.

What it means to be a Minority Holder

The structure of the Company's capital stock has the effect of concentrating voting
control with the founder, Darnell Henderson (the "Founder"). As a result, the Founder
has the ability to make all major decisions regarding the Company. If the Convertible
Notes convert into Non-Voting Common Stock, then the holders of Convertible Notes
will receive shares of Non-Voting Common Stock and will have no voting rights. The
holders of Non-Voting Common Stock will hold a minority interest in the Company,
and the Founder will still control all decisions with respect to the Company.

As a holder of Non-Voting Common Stock, you will not have the ability to influence
the Company's policies or any other corporate matters, including the election of
directors, amendments to the Certificate of Incorporation or the bylaws of the
Company, issuances of securities, stock redemptions and repurchases, a merger,
consolidation or other sale of the Company or its assets, or any other transactions
whether with or without related parties.



Under Delaware law, the holder of a majority of the capital stock of the Company, the
members of the Board and the officers of the Company owe fiduciary duties to all of
the stockholders of the Company; provided, however, that the Certificate of
Incorporation exculpates the directors of the Company from personal liability to the
corporation or its stockholders for monetary damages for breach of the duty of care.

Dilution

Investors in this offering should understand the potential for dilution. Each investor's
stake in the Company could be diluted due to the Company issuing additional shares
of capital stock of the Company. When the Company issues additional shares of capital
stock of the Company, the percentage of the Company that each investor owns will
decrease, even though the value of the Company may increase, and investors will own
a smaller portion of a company with a greater value than before the dilution. An
additional issuance of shares of capital stock could result from a stock offering (such
as an initial public offering, another crowdfunding round, a venture capital round or
angel investment), employees exercising stock options or other equity awards, or by
conversion of certain instruments (e.g., convertible notes, preferred shares or
warrants) into capital stock of the Company.

If the Board decides to issue additional shares of capital stock of the Company,
investors could experience (i) value dilution because each share of capital stock of the
Company would be worth less than before the issuance, (ii) control dilution because
the total percentage of the Company that each investor owns would be lower than
before the issuance, and (iii) earnings dilution because the amount each investor earns
per share may be lower than before the issuance.

The type of dilution that hurts early-stage investors mostly occurs when a company
sells more shares in a "down round,” meaning at a lower valuation than in earlier
offerings, including this offering.

If an investor is making an investment expecting to own a certain percentage of the
Company's capital stock or expecting each share to hold a certain amount of value,
then it is important to realize how the value of those shares can decrease by actions
taken by the Company. Dilution can make drastic changes to the value of each share,
ownership percentage, voting control, and earnings per share.

Transferability of securities
For a year, the securities can only be resold:

In an IPO;

To the company;

To an accredited investor; and

To a member of the family of the purchaser or the equivalent, to a trust
controlled by the purchaser, to a trust created for the benefit of a member of the
family of the purchaser or the equivalent, or in connection with the death or
divorce of the purchaser or other similar circumstance.



FINANCIAL STATEMENTS AND FINANCIAL CONDITION; MATERIAL
INDEBTEDNESS

Financial Statements

Our financial statements can be found attached to this document. The financial
review covers the period ending in 2016-12-31.

Financial Condition
Results of Operation

In December 2015, H.I.M-istry initiated a test re-launch in select retail locations. To
date we have reached approximately $325,000 in sales. Based on the successful re-
launch with select retailers, we have secured meetings in Q1 2018 for activating
additional retail distribution.

Opportunities for Himistry are based on the projected growth of the male grooming
segment. Research shows that it is to continue generating billions in revenues and
profits as men continue to embrace the products that are being offered through it.
The growth of minorities here in the United States presents another distinct set of
opportunities. Hispanics now constitute 16% of the nation’s population and by the
year 2050 that number is projected to grow to 29%. African-Americans are another
dominant minority market that will be targeted. As with their Hispanic counterparts,
their spending power makes them very attractive as a consumer target. This group
places a premium on personal maintenance and care which makes appealing to them a
must. The company has developed a robust Internet presence that presents the brand
extremely well. In addition to being a strong branding tool, the website is an e-
commerce portal that allows the company to drive sales through it.

The overarching method to connect with our target consumer will be the What’s Your
Himistry Campaign. By using the latest advances in skin care technology, Himistry has
developed the What’s Your H.I.M-istry? (WYH) evaluation that asks all the right
questions about skin. WYH provides a personalized regimen perfectly matched to
meet unique skin care needs. We will lead the campaign with e-commerce and social
media, supported by print advertising to drive awareness and sales. Social media has
been invaluable to the brand thus far. From Facebook to Twitter and all social media
points in between, the company will continue aggressively to use these mediums.
Email marketing will be done with monthly newsletters being sent to the Himistry
database of consumers. Email is an important portion of the marketing efforts as it
has a strong pass-along ratio that allows the marketing message to carry life well after
the initial point of contact. Himistry also plans to have a strong print marketing
component. Magazines like GQ, Essence, Men’s Health, Details and Health and
Fitness will be a part of the marketing efforts.

All such publications have a strong following and are read by the core Himistry



consumer. Point of purchase displays will round out the print marketing arm with
colorful pieces spread throughout retail locations where products are typically sold.

Public relations will be a large part of the Himistry marketing efforts. A good public
relations campaign can drive valuable impressions for a brand. The public relations
efforts will include celebrity endorsers. These endorsers will provide an even larger
measure of credibility for the brand while appealing to the endorser’s fan base. Co-
branding opportunities will be aggressively used to drive interest and awareness
regarding the product line. In years past the company’s founder has partnered with
major events including the Grammy Awards, the NAACP Image Awards and a number
of different celebrity golf tournaments. Trade shows and sampling events will give the
company the opportunity to make valuable impressions with key consumers and sales
channels. These touches have the potential of eventually translating into increased
sales. Sponsorship of these events is a strategy that management will also pursue in
the years to come.

Financial Milestones
The company is investing for continued growth of the brand, as is generating lower
net income as a result. Management currently forecasts 2018, 2019, 2020 revenue of

$2.8 million, $4.8 million, 7.4 million respectively, and believes the company will
continue generate positive net income.

Direct to Retailer

/Wholesale Cost 2018 2019 2020
Number of Units 120,000 240,000 300,000
Avg sale per unit $7.14 $7.14 $7.14
Total $856,800 $1,713,600 $2,142,000
Distrib/ Reseller
/Barbers

(monthly recurring)

Number of Units 25,000 50,000 100,000
Avg sale per unit $39.99 $39.99 $39.99
Total $999,750 $1,999,500 $3,999,000
Direct to Customer

(monthly recurring)

PR Sl 25,000 30,000 35,000
(sets)
Avg sale per unit $39.99 $39.99 $39.99
Total $999,750 $1,199,700 $1,399,650
Grooming Products

$2,856,300 $4,912,800 $7,540,650
Revenue



Gross Revenue $2,856,300 $4,912,800 $7,540,650
Returns &
Allowances
Net Revenue 2,827,737 4,863,672 7,465,244

1.0% $28,563 $49,128  $75,407

Liquidity and Capital Resources

The Company requires the continued infusion of new capital to continue business
operations. The Company may need to raise funds from bank loans, future sales of
securities or some combination thereof.

The Company's ability to meet its goals is dependent upon its ability to generate
sufficient cash flows from operations to meet its obligations and/or to obtain
additional capital financing from third parties. No assurance can be given that the
Company will be successful in these efforts.

Indebtedness

The Company occasionally has short-term inventory factoring debt. This debt is
generally paid off in 120 days after the debt, which is when the company generally
collects on receivables.

Recent offerings of securities
None

Valuation

$5,000,000.00

The Company has not undertaken any efforts to produce a valuation of the Company
because the Company is issuing Convertible Notes, which do not require that a
valuation is attributed to the Company. The cap upon conversion of the Convertible
Notes is not intended to be indicative of the value of the Company.

USE OF PROCEEDS

We are seeking to raise a minimum of $10,000 (target amount) and up to $107,000
(over-allotment amount) in this offering through Regulation Crowdfunding. If we
manage to raise our overallotment amount of $107,000, we believe the amount will
last us 12 months.

For Raise of $10,000.00 & $107,000.00

Use of
Proceeds

Marketing $9400.00

Breakdown



StartEngine $600.00

Fee

Total $10,000.00

Use of Proceeds Breakdown
Digital Marketing $48,000
Invefltory for Himistry & $53,000
Retail Stores

StartEngine Fee $6,000
Total $107,000

The company will use $48,000.00 (12 months) toward Digital Marketing ( Facebook,
Instagram, Google Ad Word)

The company will $53,000.00 towards store ready inventory, to be sold via Digital
Marketing.

Irregular Use of Proceeds

The Company will not incur any irregular use of proceeds.

REGULATORY INFORMATION
Disqualification

No disqualifying event has been recorded in respect to the Company or its officers or
directors.

Compliance failure
The Company has not previously failed to comply with Regulation CF.
Annual Report

The Company will make annual reports available at www.himistry.com in the About
tab labeled Annual Report. The annual reports will be available within 120 days of the
end of the issuer's most recent fiscal year.



EXHIBIT B TO FORM C

FINANCIAL STATEMENTS AND INDEPENDENT ACCOUNTANT'S REVIEW FOR
Dermatech Corp.

[See attached]



I, Darnell Henderson the CEO of Dermatech Corp dba Himistry hereby certify that the financial
statements of Dermatech Corp and notes thereto for the periods ending January 01 2016 —
December 312016 and January 01 2017 — September 01 2017 included in this Form C
offering statement are true and complete in all material respects and that the information below
reflects accurately the information reported on our federal income tax returns.

For the year 2016 the amounts reported on our tax returns were total income of $325,809.62
taxable income of $ 34542.07 and total tax of $5181.31.

IN WITNESS THEREOF, this Principal Executive Officer's Financial Statement Certification has
been executed as of the 09/01/2017.

= . oHa 3 4
_,_,-/_ P (- A

P W (Signature)

CEOQ and Founder (Title)

091/01/2017 (Date)
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DERMATECH CORP

BALANCE SHEETS
DECEMBER 31, 2016 — (INCEPTION) SEPTEMBER 01 2017
(unaudited)
2015 2016 2017
ASSETS
Current Assets
Bank Accounts
CITI DERM 0 % 5035829 § 120,859.90
3 ;
Total Bank Accounts $ 50,358.29 $ 120,859.90
AR 3 343,365.22
Inventory 3 47,44034 % 303,618.18
Total Other Current Assets $ 4744034 $ 646,983.40
Total Current Assets $ 97,798.63 $ 767,843.29
TOTAL ASSETS $ 97,798.63 $ 767,843.29
LIABILITIES AND EQUITY 3 97.00
Liabilities
Short-Term Liabilities 3 71,809.90
Note Payable 3 2992079 % 533,126.57
Total Short-Term Liabilities $ 29,920.79 $ 604,936.47
Total Liabilities $ 29,920.79 $ 604,936.47
Equity $ -
Common Stock 3 20000 % 480.00
Opening Balance Equity 3 -
Paid-In Capital or Surplus $ 2,14589 $ 5,150.14
Retained Earnings $ 3098085 $ 74,354.04
Net Income 3 3455110 % 82,922.64
Total Equity $ 6787784 $ 162,906.82
TOTAL LIABILITIES AND EQUITY 0 5 97,798.63 $ 767,843.29



DERMATECH CORP
STATEMENTS OF OPERATIONS
FOR THE YEARS ENDED DECEMBER 31, 2016 — (INCEPTION) SEPTEMBER 01 2017

(unaudited)
2015 2016 2017
Income
Sales 0 323,896.69 $759,420.50
Amazon 1,912.93 $ 22,544.26
Total Income| $ 32580062) $ 781,964.76
Gross Profit| $ 325,809.62 $781,964.76
Expenses
Advertising 24,260.08 $58,224.19
Bank Charges| 2,507.91 $6,018.98
Commissions & fees| 78,927.79 $189,426.70
Insurance 1,649.98 $ 3,959.95
Job Materials 5433.24 $13,039.78
Legal & Professional Fees 418317 $ 10,039.61
Meals and Entertainment 9778.41 $23,468.18
Office Expenses| 15,593.91 $ 37,425.38
Admin Expenses| 3,709.47 $8,902.73
Rent or Lease 4502.06 $10,804.94
Repair & Maintenance 576.66 $1,383.98
Shipping and delivery $ 15,693.98
expense 6,539.16
Travel| 13,365.91 $ 32,078.18
Cost of Good| 108,069.80| $ 259,367.52
Utilities 8,491.05 $ 20,400.19
Total Expenses $ 287 588 60| $690,234.31
Net Operating Income $ 38,221.02 $91,730.45
Other Expenses $0.00
Miscellaneous 3,669.92 $ 8,807.81
Total Other Expenses $ 3,669.92 $ 8,807.81
Net Other Income -$ 3,66992 -$ 8,807.81
Net Income o $ 34,551.10| $ 8292264




DERMATECH CORP
STATEMENTS OF STOCKHOLDERS’ EQUITY
FOR THE YEARS ENDED DECEMBER 31, 2016

(unaudited)

Inception = $ =

Issuance of founders stock - - 10,000,000
Shares issued for services
Contributed capital

Net income {loss) 34,551 34,551
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DERMATECH CORP
STATEMENTS OF CASH FLOWS
FOR THE YEARS ENDED DECEMBER 31, 2016 — SEPTEMBER 01 2017

(unaudited)

OPERATING ACTIVITIES 2015 2016 2017

Net Income 0 34,551.10 82,922.64

Adjustments to reconcile Net Income to Net Cash
provided by operations:

Inventory 303,618.18
A/R 47,440.34 343,365.22

Total Adjustments to reconcile Net Income to Net Cash
provided by operations: $ 47,440.34 646,983.40
Net cash provided by operating activities $ 81,991.44 729,906.04
INVESTING ACTIVITIES

Loan to Shareholder 0.00 0.00
Net cash provided by investing activities $ 0.00 $% 0.00
FINANCING ACTIVITIES

Note Payable - Invoice factoring -29,920.79 -71,809.90

Note Payable - Invoice factoring -13,477.14 -533,126.57
Net cash provided by financing activities -$ 43,397.93 -$ 604,936.47
Net cash increase for period $ 38,593.51 § 124,969.57
Cash at beginning of period 11,764.78 50,358.29
Cash at end of period 0o $ 50,358.29 % 175,327.86



NOTE 1 — NATURE OF OPERATIONS

DERMOTECH (P14000034954) was form on 04/17/2014 and activated on 12/16/2015 in the
State of FL, The financial statements of DERMATECH (which may be referred to as the
"Company", "we," "us," or "our™) are prepared in accordance with accounting principles
generally accepted in the United States of America (“U.S. GAAP”). The Company’s headquarters

are in Miami, FL. with a secondary office in San Diego, CA.

DERMATECH the new company was formed on 8/14/ 2017 in DE. The financial statements are
based on the previous company DERMOTECH (P14000034954). The Company assets were
transferred to the new company in 08/14/2017.

If you are looking for grooming products that match your hair and skin type, and fit into your price range,
then DERMATECH is the ideal place for you. We offer the finest quality hair care, skin care and grooming
products, as well as plenty of great grooming tips and recommendations. At DERMATECH we know how
challenging it can be to find skincare that matches your skin type and hair products that will enhance rather
than destroy your hair & skin.

NOTE 2 — SUMMARY OF SIGNIFICANT ACCOUNTING POLICIES

Use of Estimates

The preparation of financial statements in conformity with U.S. GAAP requires management to make
certain estimates and assumptions that affect the reported amounts of assets and liabilities, and the reported
amount of expenses during the reporting periods. Actual results could materially differ from these
estimates. It is reasonably possible that changes in estimates will occur in the near term.

Fair Value of Financial Instruments

Fair value is defined as the exchange price that would be received for an asset or paid to transfer a liability
(an exit price) in the principal or most advantageous market for the asset or liability in an orderly transaction
between market participants as of the measurement date. Applicable accounting guidance provides an
established hierarchy for inputs used in measuring fair value that maximizes the use of observable inputs
and minimizes the use of unobservable inputs by requiring that the most observable inputs be used when
available. Observable mputs are inputs that market participants would use in valuing the asset or liability
and are developed based on market data obtained from sources independent of the Company. Unobservable
inputs are inputs that reflect the Company’s assumptions about the factors that market participants would
use in valuing the asset or liability. There are three levels of inputs that may be used to measure fair value:

Level 1 - Observable inputs that reflect quoted prices (unadjusted) for identical assets or liabilities
in active markets.

Level 2 - Include other inputs that are directly or indirectly observable in the marketplace.
Level 3 - Unobservable inputs which are supported by little or no market activity.

The fair value hierarchy also requires an entity to maximize the use of observable inputs and minimize the
usc of unobservable inputs when measuring fairvalue.

Fair-value estimates discussed herein are based upon certain market assumptions and pertinent information
available to management as of December 31, 2015 and 2016. The respective carrying value of certain on-
balance-sheet financial instruments approximated their fairvalues.
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Cash and Cash Equivalents
For purpose of the statement of cash flows, the Company considers all highly liquid debt instruments

purchased with an original maturity of three months or less to be cash equivalents.

Revenue Recognition



The Company will recognize revenues from barber shops, retail stores when (a) persuasive evidence that
an agreement exists; (b) the service has been performed; (¢) the prices are fixed and determinable and not
subject to refund or adjustment; and (d) collection of the amounts due is reasonably assured.

Income Taxes

The Company apphes ASC 740 Income Taxes (“ASC 740°"). Deferred income taxes are recognized for the
tax consequences in future years of differences between the tax bases of assets and liabilities and their
financial statement reported amounts at each period end, based on enacted tax laws and statutory tax rates
applicable to the periods in which the differences are expected to affect taxable income. Valuation
allowances are established, when necessary, to reduce deferred tax assets to the amount expected to be
realized. The provision for income taxes represents the tax expense for the period, if any and the change
during the period in deferred tax assets and liabilities.

ASC 740 also provides criteria for the recognition, measurement, presentation and disclosure of uncertain
tax positions. A tax benefit from an uncertain position is recognized only if it is “more likely than not™ that
the position is sustainable upon examination by the relevant taxing authority based on its technical merit.

The Company is subject to tax in the United States (“U.S.”) and files tax returns in the U.S. Federal
jurisdiction and FI. state jurisdiction. The Company is subject to U.S. Federal, state and local income
tax examinations by tax authorities for all periods since Inception. The Company currently is not under
examination by any tax authority.

Concentration of Credit Risk

The Company maintains its cash with a major financial institution located in the United States of America
which it believes to be creditworthy. Balances are insured by the Federal Deposit Insurance Corporation
up to $250,000. At times, the Company may maintain balances in excess of the federally insured limits.

NOTE 3 - DEBT

The company will carry short term inventory/factoring debt as this is a standard industry practice. The debt
is usually paid in full within 120 to 180 days.

NOTE 4 - COMMITMENTS AND CONTINGENCIES
We are currently not involved with or know of any pending or threatening litigation against the Company
or any of its officers

NOTE 5 - STOCKHOLDERS’ EQUITY

Common Stock
We have authorized the issuance of 10,000,000_shares of our common stock with par value of $.001 .
As of the company has currently issued §,000,000 shares of our common stock.

NOTE 6 - RELATED PARTY TRANSACTIONS

See Notes 3 and 4 for a description of related party transactions. Healthy Image Men Corp. "The company
has not conducted any related party transactions other than entering into the Trademark Lice