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8000 units of Class B Membership Units

A crowdfunding investment involves risk. Yon shounld not invest any funds in this
offering unless yom can afford to lose your entire investment.

In making an investment decision, investors must rely on their own examination of
the issuer and the terms of the offering, including the merits and risks involved. These
securities have not been recommended or approved by any federal or state securities
commission or regulatory mrthority. Furthermore, these amthorities have not passed
upon the accaracy or adequacy of this dorument.

The U.8. Securities and Exchange Commission does not pass upon the merits of amy
securities offered or the terms of the offering, nor does it pass upon the accuracy ar
completeness of any offering docwment or literature.

These securities are offered under an exemption from registration; however, the U.S.
Securities and Exchange Commission has not made an independent determination
that these securities are exemipt from registration.



THE OFFERING

Maximum 85,600 Membership Units ($107,000)

Minimum 8,000 Membership Units ($10,000)

Company BIKEKINI (North America) LLC
Corporate Address 4040 8th lane, Vero Beach, Florida, 32960
Description of Business Unique Power Sport Accessories

Type of Security Offered Class B Membership Units (Non-Voting); (the "Units", or

the "Securities™)

Purchase Price of Security $1.25
Offered
Minimum Investment $125.00

Amount (per investor)

Pre-Money Valuation

$10,000,000 (8,000,000 units at $1.25 / unit)

Perks*

INVESTOR BENEFITS

Investment Perks (cumulative from level 2)

Amount

Level 1:

$300 or One free BIKEKINI Power Sports Travel Cover (Value $50)

more

Lovel : One Exclusive digitally printed BIKEKINI Power Sports Travel Cover Kit

$500 or (Value $100).

more Membership of the BIKEKINI Power Sports Owners club, for annual
discounts, promotions, events & news letters.

Lovel 3: Invitation to annual shareholders motorcycle rally & ride-out (i). Plus

$1.500 or Level 2 Perk.

rn(;re Invitation to annual shareholders motorcycle rally & ride-out. Daytona
Bike Week, Florida (Travel costs are participant’s own responsibility).

Tievel 4 Invitation to annual shareholders meeting (ii). Plus Level 2 & 3 Perks.

$5,000 or

Meet with the Directors, networking and an Industry professional / sports



more personality presentation (Travel costs are participant’s own

responsibility.)
Level 5: ) . ceen s
$T\(;eo 00 or 10 x Raffle tickets for the Harley Davidson Custom Motorcycle (iii) (min
mor’e value $20,000). Plus Level 2, 3 & 4 Perks.

*All perks occur after the offering is completed.

The 'Membership Units’ will be priced at one dollar twenty five cents ($1.25) per
share, [the unit price indicated market value as deemed by the board of Directors]. For
the first rolling offering until closing, up to the target raise of $107,000.

For any subsequent offers, up to the maximum allowable crowdfunding raise of
$1,000,000. Price of the 'Membership units’ (shares or securities) may increase.

(i) Daytona Bike Week Florida - year 1. (travel costs are participants own
responsibility)

(ii) Meet with the Directors, networking and an industry professional presentation.
(travel costs are participants own responsibility)

Destination dates may change annually for (i) & (ii), this will always be timed to
coincide with a Major US or European Motorcycle Rally Event.

(iii) Raffle drawn within 12 months of US launch date. Raffle prize is part of the North
American launch program. Terms & conditions will apply.

Multiple Closings

If we reach the target offering amount prior to the offering deadline, we may conduct
the first of multiple closings of the offering early, if we provide notice about the new
offering deadline at least five business days prior (absent a material change that
would require an extension of the offering and reconfirmation of the investment
commitment).

THE COMPANY AND ITS BUSINESS
The company's business

Full Description of Business

BIKEKINI (NORTH AMERICA) LLC is a pure start-up in the USA. The brand concepts
were developed 3 years ago in Europe and have gone through a comprehensive
development program, consumer testing and a sample sales phase whilst concurrently
conducting, the Patenting and Trademarking process. This is a great product, a unique
idea and simple to produce with the right technology and know-how. We believe
therefore and it’s worth protecting and taking the correct steps prior to launching in
our key target market — North America. The Power Sports products were developed
with North America in mind, where the climate is extreme & changeable, and there is



a mass Power Sports community of Motorcyclists, ATV’s, PWC’s and snowmobiles.
The business in Europe has supplied more than 8,000 products to 6,000 users through
event activities and online sales with limited activity and marketing support thus far.
The products are being used by Ducati Dealerships, Honda Racing (HRC), World
Superbike riders and a host of Motorcycle Clubs, Chapters, Annual Rally Events and
Charity Associations. We also have exclusive license agreements in place with events
such as the Isle of Man TT Road Races. The main reason for this, beside a cool product
is our ability to fully digitally print our products for a bespoke design per customer and
offer a wide design choice for consumers. Personalisation is one of the largest growing
consumer trends in modern history and gives rise to the new consumer group of
MassIndividuals©. The products are perfect for web personalisation and easy to ship
making online a key sales channel. Power Sports Dealers love our products as we can
bespoke print their Dealership information for Out of Home Advertising, Club
members like to display which organisations they belong to and Annual Events are
constantly looking for new practical ideas that can replace the humble T-Shirt. We
intend to reach over 4MM bikers per annum through our planned event trading
program in the USA.

Manufacturing and transfer of technology will be established in the USA to be close to
the consumer, optimise logistics and create local employment. All of this is
successfully tested in Europe and easily transferable to the North American markets
where over 2,000 1) annual motorcycle event attract upwards of 500,000 ¢ bikers per
event.

Other sales channels will include Dealer Distribution Networks, TV-Shopping and
online market places such as Amazon, where we already have international barcodes
registered in preparation for a US launch.

There are no liabilities or litigations pending in Europe and as North America is a pure
start-up, we start with a blank canvas to work with, supported by all our previous
expertise and know-how.

We have checked the regions competition and we believe our products occupy a
unique space in the industry. Non-one does what we do. We have developed over the
past three years bespoke materials that are not only waterproof, heat reflective & UV-
Protective but can accept our unique digital printing process.

Importantly the products are highly profitable. This is in our opinion the ‘perfect
storm’ in marketing terms and should be the next 'must have product’ or gift in the
Power Sports Industry with longevity built in as the product is practical, cool to own
and we already have consumers who buy new designs each year or at each new event
we attend. Why not get on board, you will not be disappointed!

Source:
(1) Csion, Database, Powersports Industry, Publications, Events List, North America

(2) Official Rally website statistics: (Sturgis MC Rally, Daytona Bike Week)



The team

Officers and directors

Bob Taylor- Founder, CEQ, & Managing Member

Hughes

Richard Chief Operating Officer, Managing Member (via CapAm Partners,
Friedberg LLC))

Bob Taylor-Hughes

My name is Bob Taylor-Hughes, I am a former British Army Infantry officer
Graduating from the infamous Sandhurst Royal Military Academy. Post my army
service I completed a marketing MBA and have for the past 20 years worked for some
of the worlds largest and well known consumer brands in senior executive roles right
up to the position of President & CEO. Brands & positions include: 2015-2017
Chairman & CEQO Granular Ltd London, UK Consumer Goods Marketing, Branding &
Consulting 2015-2017 Vice President (Non-Executive Director) MSP Pyramids Group
Egypt - North Africa FMCG Distribution & Private Label manufacturing 2011- 2014
Vice President (Executive Director) MSP Pyramids Group Egypt - North Africa FMCG
Distribution & Private Label manufacturing 2010-2011 President & CEQO Beiersdorf
North America (USA & Canada) ( Beiersdorf brands include NIVEA, Eucerin, La
Prairie, Aquaphor, Attrix, Hansaplast, Elastaplast, BSN).2006- Multinational
Manufacturing, sales & distribution 2006-2010 Managing Director & CEQO Beiersdorf
Middle East, West Asia & Africa United Arab Emirates Multinational Manufacturing,
sales & distribution 2003-2006 General Manager Beiersdorf Middle East & West Asia
United Arab Emirates Multinational Manufacturing, sales & distribution 2001-2003
Marketing Director Beiersdorf AG- Germany. Multinational Manufacturing, sales &
distribution 2000-2001 Sales & Marketing Manager Lindt & Sprungli (Schweiz AG)
Multinational Manufacturing, sales & distribution 1996 - 2000 Sales Manager Henkel-
Consumer - Middle East. Gulf International United Arab Emirates Multinational
brands sales & distribution Military Service (prior to civilian career) Rank - Captain,
Platoon Commander, Royal Regiment of Fusiliers (C-Company) Rank - 1st Lieutenant,
Platoon Commander, Royal Regiment of Fusiliers (C-Company) Rank - 2nd
Lieutenant, Platoon 2ic, Queens Lancashire Regiment (B-Company) Living and
working on four continents for these multinational companies, including Europe,
West Asia, The Middle East and the USA & Canada has provided me with a global
insight and the necessary skills to successfully grow consumer brands into household
names. I have also worked extensively with large private companies & SME's, with
third party distribution networks for brands such as Phillips, Gillette, Johnson &
Johnson, 3M and Parachute. Motorcycles and Power Sports are my passion however. |
am a former motorcycle club sport racer, an ex-national kart champion and have
explored the baron deserts and wild wadi's of the middle east on adventure bikes and
in 4x4's. The brand journey so far for Bikekini Power Sports has taken all the necessary
(Multinational) steps. Much time & personal funds have been invested so far on
protecting the concepts with patents & trademarks - we even own the 'word mark' for
Bikekini. Testing has been thorough in Europe to develop consumer insights, adjust



product designs, test artworks and measure conversion rates. Activity so far has
primarily taken place in logical steps; at some key MC events and developing online
trade - Rapid expansion and capacity is therefore yet to be fully explored globally.
This will be possible with investment funding allowing us to implement our business
plans. We have attended several Major MC rallies in the USA, (in a non-trading
capacity) during our consumer insight phase such as Daytona Bike Week,
Biketoberfest and Arizona Bike week and have the relevant data and marketing skills
to make the USA an instant success. Like all passions, even though this brand journey
into North America will involve much effort & dedication, every day will be extremely
rewarding, fulfilling and hopefully fun. I very much look forward to undertaking this
adventure with you and creating a community of power sports enthusiasts and
investors.

Richard Friedberg

My name is Dick Friedberg and I reside in Vero Beach Florida. Following an extensive
career in the music industry handling globally recognized & No.1 bands, I moved into
financing and venture capital. I have worked extensively over 50 years bringing major
property developments to market through my company Horizon Central. Our
investment platforms are comprised of and formulated around innovative programs
and products affecting mankind's lifeblood, lifeline, lifelong and lifestyle regardless of
gender or nationality that will be in demand both now and in the future, importantly
programs that are time sensitive with low investment risk. Some of the projects
include: The Residence at Marina Bay, Columbia SC. Multi Family High End Rental -
218 units Refinancing completed Harbison Development, Coumbia SC. Residential
mixed use development 1800+ acres Completed & sold Shanondoah Development
Noonan, GA Residential mixed use development Completed & sold Florida
Timberlands (Formerly Hardaway Timber Company) Jackson County, FL. Operating
Timber Company Completer & sold Palm Beach Fusion Homes Palm Beach & West
Palm Beach FL. 14 High End Homes. New Construction. Norden Cross Truckee,
California 45 State-of-the-art ski cabins New Construction - permitting process
Various University Luxury Student Housing (in various stages of progress) University
of Florida, Gainesville. Indian River State College, Vero Beach, Florida. Indian River
State College, Ft. Pierce, Florida. Florida Institute of Technology, Melbourne, FL.
Florida International University, Miami, FL. University of Central Florida, Orlando, FL.
Various University Luxury Student Housing (in various stages of progress) University
of Florida, Gainesville. Indian River State College, Vero Beach, Florida. Indian River
State College, Ft. Pierce, Florida. Florida Institute of Technology, Melbourne, FL.
Florida International University, Miami, FL. University of Central Florida, Orlando, FL.
[ have many other projects either completed or in various stages of development
(available on request), along with other investment platforms such as water rights,
fossil fuels, renewable energy, agriculture and intellectual property. This last platform
brings me nicely onto the BIKEKINI brand. Having witnessed first hand the consumer
response and demand for such a simple patented idea, (everyone I have explained it to
so far simply wants to buy one for their bike), and the most common feedback has
been "dang- why didn't I think of that", I believe the potential for this brand in North
America is simply outstanding. Robert and his team of UK designers have a host of



other power sports products in the innovation pipeline that are also unique and very
consumer orientated. This is why I have partnered with Robert on this project and will
support it with all my energy and experience.

Number of Employees: 2
Related party transactions

The company has not conducted any related party transactions.
RISK FACTORS
These are the principal risks that related to the company and its business:

e RISK FACTORS RISK FACTORS DISCLAIMER. Except as may be specifically
stated otherwise herein, the risk factors set forth herein speak only as of the date
listed above (“Disclosure Date”). Neither the subsequent delivery of this
document nor any sale of membership units, shares or stock shall be deemed a
representation that there has been no change in the affairs, prospects or
attributes of Bikekini North America LLC. (“Company”) since the Disclosure
Date. This disclosure statement supersedes all prior versions. From and after the
Disclosure Date, prior versions of this disclosure statement may not be relied on.
BACKGROUND. Company is a start-up in North America, successful trading
operations already exist in Europe. As manufacturing for North America will be
established in the USA, the Companies will trade as independent entities.
Planned activities include the manufacturing and sale of the Patent Granted,
power sports covers under the trade name BIKEKINI®, and may develop and sell
other products and services, including, without limitation, other related power
sports products.

e GENERAL STATEMENT OF RISK. GENERAL STATEMENT OF RISK Company has
limited financial and operating history in the USA, this is a pure start-up
opportunity. Any investment in the Company’s Class B Non-Voting Membership
Units (“Class B units” or “Shares” or “Class B Shares”) involves a high degree of
risk of loss, and possibly total loss of that investment. The value of the Shares is
volatile and there can be no assurance that Company will be profitable. The
likelihood of success of Company must be considered in light of the problems,
expenses, difficulties, complications and delays encountered in connection with
expanding and growing the business enterprise, as well as the specific risks
Company faces. Realization of the objectives of Company is subject to
significant economic and business risks. AN INVESTMENT IN THE SHARES IS
HIGHLY SPECULATIVE. THUS, PROSPECTIVE INVESTORS SHOULD
CAREFULLY REVIEW AND CONSIDER THE MATTERS DESCRIBED BELOW.

e RISK OF UNDERSUBSCRIPTION. RISK OF UNDERSUBSCRIPTION The Company
is attempting to raise up to $107,000 through this initial offering (“Offering”),
and plans to attempt to raise up to $1,000,000 through a series of rolling closes
throughout the Start Engine crowd funding campaign (the “Subsequent Offer”).
If this target is achieved, the Company will be able to commence operations and



trading in the USA with the initial offering only, however an accelerated plan to
reach all of North America will be executed if the Subsequent offer is achieved. If
either the Offering or Subsequent Offer, or both of them, are not fully
subscribed, meaning that less than $1,000,000 is raised between the offerings,
the Company could be at material risk of being unable to meet its financial
obligations or to continue its operations (the greater the shortfall, the greater
such risk), and, would be unlikely to be able to implement its business plans
fully or achieve its financial goals & projections. There can be no guaranty that
the Company will succeed in raising $1,000,000 through the offerings or that the
proceeds will be sufficient for Company’s capital needs. Further, if the Company
does succeed in raising $1,000,000 through the offerings, there can be no
guaranty that the Company will successfully implement its full North American
business plan or achieve its financial projections, or that such proceeds will be
sufficient for Company’s capital needs. The minimum raise for this initial
Offering is $10,000 (“Minimum Raise”). If the Minimum Raise is not achieved,
the Company does not intend to accept any subscriptions. If the Minimum Raise
is achieved, the Company intends to close escrow on such funds and then
continue seeking and accepting further investments through a series of rolling
closes, and closing escrow on any such further investments, as funds are
received, with total accepted investments in the Offering to be capped at an
amount not to exceed $107,000 in the initial offer and capped at $1,000,000
thereafter for any subsequent crowd funding offer. Investment funds are
expected to be spent and otherwise used by the Company for its business
purposes as they are released from escrow. As a result, there can be no assurance
that the Company will raise sufficient funds in either the Offering or Subsequent
Offer to carry out its business plan as currently proposed, or that the net
proceeds from either the Offering or the Subsequent Offer will be in an amount
sufficient to meet its financial obligations, continue its operations, implement
its business plan or achieve its financial projections. A particular investor’s
investment funds will likely be spent before the Company knows whether either
the Offering or Subsequent Offer will be fully subscribed. Company may not
have funds available to pay any refund to which an investor may be entitled
under applicable law.

RESTRICTIONS ON TRANSFER. RESTRICTIONS ON TRANSFER The
‘Membership Units' have not been registered under the Securities Act of 1933 or
any state securities laws, and Company is not obligated to register the units. A
purchaser of the units may not offer, sell, transfer, pledge, or otherwise dispose
of the units unless pursuant to an effective registration statement filed under the
Securities Act of 1933 and any other applicable securities laws, or unless
Company receives an opinion of counsel, in form and from counsel acceptable to
Company, that the offer, sale, transfer, pledge, or other disposition is exempt
from the registration requirements of the Securities Act of 1933 and any other
applicable securities laws, including, without limitation, any state securities
laws. Additionally, units purchased cannot be resold for a period of one year,
unless the units are transferred: 1. «To the Company; 2. «To an accredited
investor; 3. «As part of an offering registered with the Securities and Exchange



Commission; or 4. «#To a member of the family of the purchaser or the
equivalent, to a trust controlled by the purchaser, to a trust created for the
benefit of a member of the family of the purchaser or the equivalent, or in
connection with the death or divorce of the purchaser or other similar
circumstance. Due to the above restrictions, it is unlikely that a purchaser may
readily liquidate the purchaser’s investment in the units. The certificates for all
membership units, (securities, stocks or shares) shall contain a legend
referencing these and other applicable restrictions on transfer. NO
OVERSUBSCRIPTIONS ACCEPTED. The amount of the crowd funding offering is
capped at $1,000,000 pursuant to applicable law, and there are additional limits
on the amount of investment that may be accepted from individual investors. No
oversubscriptions will be accepted in connection with the Offering, which means
that the Company reserves the right to reject all or part of any subscription.
GENERAL RISK FACTORS. GENERAL RISK FACTORS Risk factors faced by
Company include, but are not limited to: (i) potential competition from
competitors (who may be well established in the power sports industry and/or
have significant financial resources) who develop a similar or superior
competing product; (ii) in the event of insufficient sales to cover operating costs,
Company may be unable to raise sufficient capital;(iii) regulatory risk from
existing, new and increasing regulations and laws that could delay, prevent or
restrict the sale of Company’s products; (iv) Company’s success is highly
dependent on its intellectual property — Company’s products may be alleged to
infringe the intellectual property of others, or others may infringe Company’s
intellectual property; (v) development risks; (vi) lack of diversification of
Company’s products; (vii) disruptions in sales and production cycles due to
changes in market demand, manufacturing or parts inventory problems, or other
factors; (viii) uninsured loss; (ix) Company relies on its key personnel, the loss of
any of whom could have significant repercussions on Company; (x) general
economic conditions and volatile market conditions that are beyond Company’s
control; (xi) sales and marketing risk and development of distribution channels;
(xii) low profit margins and continued pressure on profit margins; (xiv) difficulty
in forecasting sales volume, including for new non-power sport uses and
international markets; (xv) potential conflicts of interest; (xvi) Company is party
to contracts that commit Company to long-term obligations and may not reflect
current market conditions or terms that Company could secure on the open
market; (xvii) increased labor costs and the ability of Company to attract and
retain qualified personnel; and (xviii) warranty claims.

RELATED PARTY TRANSACTIONS. RELATED PARTY TRANSACTIONS
Company is party to multiple agreements and transactions with various
members and directors, or entities controlled by such members and directors.
The following are brief summaries of what Company management believes to be
the most material of such agreements and transactions: Granular Ltd. A London
/ Uk based Limited Liability Company (majority Shareholder Robert Taylor-
Hughes), has invested $325,000 of its private capital into the establishment &
development of the European BIKEKINI® brand and its products, material
development to UK-BS, JIS CPAI & US-NFPA standards, the international



trademarks and patents, including those countries where the product is patent
pending. Use of trademark and patent rights are legally transferred to the US
Company for an initial fee of $5,000 (to be disclosed in the 1st years trading
balance sheet) for the initial offer and a total fee of $25,000 (to be disclosed in
the 1st years trading balance sheet) if the subsequent offer target amounts are
reached, payable to Granular Ltd. UK. An additional annual nominal fee (to be
determined), for the maintenance of the patent & trademark agreements will be
payable from year 2. The BIKEKINI® brand holds a global license agreement for
the Isle of Man TT road races. Should TT branded products be sold in North
America through the US Company, the Company is obliged to pay a sales license
fee of 10% to the Isle of Man Government on the Net Sales Value, of only those
TT branded products sold. The BIKEKINI® brand is in negotiation to sign a
Global license agreement with Daytona International Speedway (DIS). It is
expected to pay an initial license fee and a (*%) of Net Sales (*yet to be
finalised). This will be for the exclusive use of the logo on the Companies
patented products, and for listing in a number of their associated retail stores
across the USA. Use of the logo will be leveraged annually for events such as, but
not limited to: Daytona 500, Daytona BikeWeek, Biketoberfest.

PROJECTIONS AND ESTIMATED COSTS. PROJECTIONS AND ESTIMATED
COSTS All projections and forecasts provided by Company must be viewed only
as estimates, and Company makes no warranty or guaranty that any projections,
predictions or expectations will be realized. Company’s business plan is based
on a number of assumptions relating to costs, sales revenues and other matters.
In reviewing those estimates and projections, investors need to be aware that
such assumptions include that at least $107,000 will be raised in this initial
Offering and that up to $1,000,000 could be raised through a rolling close
process in Subsequent Offers , that a customer base will be grown at a certain
rate, and that manufacturing and sales of products will increase significantly
over time. Therefore, although estimated costs and projections have been made
in good faith, there is no assurance that all factors influencing such costs and
assumptions have been fully reflected due to variability in such factors, among
others. Further, Company may be unable to raise sufficient funds, and there are
a number of conditions beyond Company’s control which could materially
impact costs, fund raising success and projected operating results, including
among others, changes in government regulation, the effect of on going
terrorism, changes in general economic conditions, and the amount and time
frame within which capital funding for Company is raised.

RISK OF MANAGING GROWTH. RISK OF MANAGING GROWTH Company
expects to expand its operations by increasing its sales and marketing efforts,
research and development activities, and improving and expanding its products
and offerings. The anticipated growth could place a significant strain on
Company’s management, and operational and financial resources. Effective
management of the anticipated growth shall require expanding Company’s
management and financial controls, hiring additional appropriate personnel as
required, and developing additional expertise by existing management
personnel. There can be no assurances that these or other measures



implemented by Company shall effectively increase Company’s capabilities to
manage such anticipated growth or to do so in a timely and cost-effective
manner. Moreover, management of growth is especially challenging for a
company with a short operating history and limited financial resources. The
failure to effectively manage growth could have a material adverse effect on
Company’s operations.

OFFERING PRICE. OFFERING PRICE The offering price for the membership units
was established by the board of directors and management of Company and is
not based on any independent evaluation of Company nor any correlation to
Company’s book value or any historic earnings per membership unit/share.
Among the factors utilized by management and the board of directors in
establishing the unit price for the units were potential future. Earnings of
Company projected by management and the board of directors based on the
assumptions that both the current Offering and the Subsequent Offer are
successful, and that the objectives in the business plan are fully achieved. There
can be no assurance that Company will raise sufficient capital, will successfully
execute on its business plan or that the membership units could ever be resold at
or above the offering price or for any price.

TAX CONSEQUENCES. TAX CONSEQUENCES The tax consequences of investing
in the membership units will depend on the purchaser’s particular
circumstances. Neither Company, nor any of its directors, officers,
members/shareholders, agents, employees, affiliates, consultants or
representatives are responsible or liable for the tax consequences of an
investment in the units. Purchasers must look solely to, and rely on, their own
advisors with respect to the tax consequences of any investment in the units,
and should consult with their own attorney regarding all legal and tax matters
concerning making an investment in the units and the resulting tax
consequences. Neither Company nor any representative of Company has made
any promise or any guaranty that any income, gain or tax benefits will be
realised from investing in any of the membership units.

SPECULATIVE INVESTMENT. SPECULATIVE INVESTMENT There is no
guaranteed return on any investment in the membership units. The units are a
speculative investment and involve a high degree of risk of loss of any
purchaser’s investment. A purchaser may be unable to liquidate the purchaser’s
investment in the units because the units are subject to substantial transfer
restrictions and because no public market exists for the units. No federal or state
agency has made any recommendation or endorsement of any of the units or
any finding or determination as to the fairness or quality of the units as an
investment.

LEGAL CLAIMS. LEGAL CLAIMS There are no legal claims outstanding against
the North American Company ' Bikekini North America LLC', The European
Company or the registered BIKEKINI® Brand, its owners and Directors. At the
time of writing and /or pending, there are no objections or rulings against the
brand trademarks, word marks or patents, (whether granted or pending).
GOVERNANCE. GOVERNANCE Super Majority. The bylaws of Company, include,
and the articles of incorporation of Company allow, without limitation, certain



super-majority voting standards for actions by Company’s board of directors and
Class A Voting 'Membership Units'. Voting Agreement. Company has been
advised that a group of members and anticipated future members/shareholders
that currently own, and may continue to own, a majority of the units of common
stock in Company, currently to include Robert Taylor-Hughes and CAPAM
Partners LLC to serve as directors and that they are likely to serve as Company’s
directors for the foreseeable future. Mr. David Caldwell (CV Graphics UK), will
act as a consultant to the NA Company providing his esoteric printing expertise.
Mr. Caldwell purchased 2 x common shares in the European Company at £10,000
per share. (£20,000 in total, approximately $26,000). As part of this agreement
Mr. Caldwell holds the option to convert these two shares into equal Class A
Voting shares of the North American Company at the time of the offering, valid
for a period of 12 months.

SECURITIES OFFERINGS. SECURITIES OFFERINGS Company has not caused the
Class B 'Membership Units' offered in this Offering, to be registered with the
Securities and Exchange Commission under the Securities Act of 1933, as
amended. Company is offering the Class B 'Membership Units' for sale pursuant
to the exemption found in Section 4(a)(6) of the Securities Act of 1933, as
amended. In addition, Company intends to rely on Regulation Crowdfunding for
the Offering. The Company has relied on Section 4(a)(2) of the Securities Act of
1933, as amended, and the safe harbor rule contained in Rule 506(b). There are a
number of technical requirements that must be satisfied for an issuer to rely on
Regulation D or Regulation Crowdfunding. Company believes that this Offering
has been made in material compliance with all applicable laws and regulations,
but there is, however, the possibility that Company has not satisfied or may not
satisfy all the technical requirements of Regulation D or Regulation
Crowdfunding, thereby losing its right to rely on the safe harbor contained in
those regulations, or Company may conduct the Offering in a way that does not
otherwise qualify for exemption under Section 4(a)(2) or Section 4(a)(6) or in a
way that does not materially comply with all applicable laws and regulations. If
Company offers the 'Membership Units' in a way not exempt from the
registration requirements under Securities Act of 1933, as amended, or similar
exemptions under applicable Blue Sky (state securities) laws, or not in
compliance with applicable laws, purchasers may have claims against Company
for a total refund of their subscription amounts, together with interest at
statutory rates and claims for attorneys’ fees. Such claims, if brought, would be
disruptive to Company’s business, cause Company to incur significant expenses
and could force a sale of Company assets to satisfy the economic demands of the
claimant or leave the Company unable to satisfy such demands. Company may
also accept investments from foreign investors as part of the offering or in
subsequent offerings. There is a risk that any such transaction could be found to
violate the laws of the applicable foreign jurisdiction, which could result in fines,
restrictions or other consequences to the Company.

ABSENCE OF DIVIDENDS. ABSENCE OF DIVIDENDS Company does not
anticipate paying cash dividends in the near future, and does not guaranty any
dividend payments, however, Company is not precluded from paying dividends



to the extent it has cash available to do so, and may pay dividends in the future
if it has cash available to do so.

NO PREEMPTIVE RIGHTS. NO PREEMPTIVE RIGHTS Company has waived pre-
emptive rights. No shareholders in Company have any pre-emptive rights.
NON-VOTING SHARES OR UNITS NON-VOTING SHARES OR UNITS The rights
of holders of Class B 'Membership Units’ and of Class A Voting 'Membership
Units' of the Company (both classes of membership units may be referred to
together as units, securities or shares), such as to dividends or liquidation
proceeds, are identical (on a unit for unit basis), except that the Class B
‘Membership Units' are non-voting. The Class B 'Membership Units' have no
voting rights except as may otherwise be required by applicable law, and are
therefore not entitled to vote for the election of directors or on other matters
coming before the members for a vote. Company may issue other classes of
'‘Membership Units' or preferred units that have rights, preferences or dividends
or other matters that are senior or preferential to the existing rights of the Class
B 'Membership Units'. In the event of a liquidation, dissolution or winding up of
Company, holders of 'Membership Units' are entitled to share equally and
rateably in the Company’s assets, if any, remaining after payment of all
liabilities of the Company and the liquidation preference of any outstanding
class or series of 'Membership Units'. There is no assurance that Company in the
future will not issue preferred units with rights, privileges and preferences
different than those granted to the 'Membership Units’, that may affect, without
limitation, the Membership Units' rights to Company assets in the event of a
liquidation, dissolution or winding up of Company and priority and rights with
respect to any dividends.

INDEMNITY OBLIGATIONS. INDEMNITY OBLIGATIONS Company’s articles of
incorporation provide that Company is required to indemnify current and former
directors and officers of Company to the fullest extent permitted by the laws of
the State of Florida. These rights of indemnification are not exclusive of any
other rights of indemnification to which the persons indemnified may be
entitled under any bylaw, agreement, and vote of members or directors or
otherwise. Company’s board of directors may cause Company to indemnify
employees and agents of Company.

DILUTION. DILUTION In the event Company requires additional financing at
any time, including without limitation, after either or both of the Offering and
the Subsequent Offer, it may sell additional 'Membership Units’, preferred or
common stock, convertible promissory notes, warrants, options or other equity
interests or interests convertible to equity, and may grant stock options,
phantom equity, preferred or common stock or other form of incentive
compensation to employees or others, all of which will cause the purchaser of
the Class B 'Membership Units' to suffer dilution. Purchasers of the Class B
'‘Membership Units' may experience further dilution, especially to the extent that
such additional units/shares or other equity may be issued at a price less than
the price paid for the Class B 'Membership Units' in this offering.

EMPLOYEES & CONTRACTORS. EMPLOYEES & CONTRACTORS The Company
initially plans to use third party manufacturing contractors, until such a time



that it is more viable to operate its own manufacturing facility. Employment
Laws. Employment laws are complex, technical and evolving. It is possible that a
federal or state agency or court could challenge these characterizations or
attempt to reclassify any of such contractors, or any other contractors of the
Company, as employees. It is also possible that Company may be found or
alleged to be in violation of, or having violated, one or more of such laws or
regulations, including, without limitation, laws and regulations related to the
classification of workers, which could result in legal action, fines or other actions
against or related to Company, any of which could be disruptive to Company
and cause it to incur significant expense. No Restrictive Covenants. Company’s
ability to restrict its employees and contractors from competing against
Company or soliciting Company’s clients or employees is limited under
applicable law. Company does not or may not have enforceable noncompetition
or non-solicitation agreements with any or all of its senior management and
other employees and contractors. It is possible that one or more of Company’s
employees or contractors (or former employees or contractors) will or could,
directly or indirectly, compete against Company or solicit Company’s clients or
employees. Any such actions could be damaging to Company and its business.
FOREIGN CITIZENS OR COMPANIES FOREIGN CITIZENS OR COMPANIES If
one or more of the directors / owners of the company are foreign individuals or
foreign Limited Liability companies and their share or ownership of the
companys' memberships units are greater than 20%, investors should be aware
of the risk factors related to the complications of pursuing legal remedy with
foreign citizens or companies.

CAUTIONARY STATEMENTS CAUTIONARY STATEMENTS PROSPECTIVE
INVESTORS MUST CONDUCT AND RELY ON THEIR OWN EVALUATIONS OF
THE MEMBERSHIP UNITS, COMPANY AND THE TERMS OF THE OFFERING,
INCLUDING THE MERITS AND RISKS INVOLVED IN MAKING AN INVESTMENT
DECISION WITH RESPECT TO THE MEMBERSHIP UNITS. READ ALL
DOCUMENTS PROVIDED BY THE COMPANY CAREFULLY, INCLUDING,
WITHOUT LIMITATION, THESE “RISK FACTORS”. CERTAIN STATEMENTS
HEREIN OR IN OTHER INFORMATION PROVIDED BY COMPANY TO
INVESTORS, OR OTHERWISE MADE AVAILABLE TO INVESTORS, CONSTITUTE
“FORWARD LOOKING STATEMENTS”. SUCH FORWARD LOOKING
STATEMENTS ARE BASED ON ASSUMPTIONS AS TO FUTURE EVENTS THAT
ARE INHERENTLY UNCERTAIN AND SUBJECTIVE. COMPANY MAKES NO
REPRESENTATION OR WARRANTY AS TO THE ATTAINABILITY OF SUCH
ASSUMPTIONS OR AS TO WHETHER FUTURE RESULTS WILL OCCUR AS
PROJECTED. THE PROJECTIONS OF COMPANY’S FUTURE PERFORMANCE ARE
NECESSARILY SUBJECT TO A HIGH DEGREE OF UNCERTAINTY. ACTUAL
RESULTS CAN BE EXPECTED TO VARY FROM THE RESULTS PROJECTED. SUCH
VARIANCES MAY BE MATERIAL AND ADVERSE. PROSPECTIVE INVESTORS
ARE EXPECTED TO CONDUCT THEIR OWN INVESTIGATIONS WITH REGARD
TO COMPANY AND ITS PROSPECTS. CERTAIN PROVISIONS OF VARIOUS
AGREEMENTS, TRANSACTIONS AND RELATIONSHIPS ARE SUMMARIZED
HEREIN, BUT PROSPECTIVE INVESTORS SHOULD NOT ASSUME THAT THE



SUMMARIES ARE A COMPLETE STATEMENT OF THOSE PROVISIONS OR OF
ALL OF THE TERMS OR PROVISIONS OF SUCH AGREEMENTS, TRANSACTIONS
OR RELATIONSHIPS.

OWNERSHIP AND CAPITAL STRUCTURE; RIGHTS OF THE SECURITIES
Ownership

® Robert Taylor-Hughes, 51.0% ownership, A Class Voting Membership Units
e CapAm Partners, 49.0% ownership, A Class Voting Membership Units

Classes of securities

e (lass A (Voting) Membership Units: 8,000,000
Rights & Preferences of Each Unit or Share Class

The Company is authorized by the board to issue up to 85,600 non-voting Class
B 'Membership Units’ for the initial raise of $107,000 of crowd funding capital.
8,000,000 units of Class A, 'Voting Membership Units' are retained by the
members of the board. The board pre-valuation of the company is $10m divided
into units at $1.25 each. Subject to further rolling closes, the board has
authorised a maximum amount of $1m to be raised through crowdfunding.

Voting Rights

The holders of the Company's Class A Voting ' Membership Units' are entitled to
one vote for each unit held of record on all matters submitted to a vote by the
members. The holders of Non-voting Class B 'membership units’ are not entitled
to vote on any matter except as required under applicable law.

Dividend Rights

Subject to preferences that may be granted to any then outstanding membership
units, holders of membership units are entitled to receive ratably such dividends
as may be declared by the Board out of funds legally available therefore as well
as any distribution to the members. The payment of dividends on membership
units will be a business decision to be made by the Board from time based upon
the results of our operations and our financial condition and any other factors
that our board of directors considers relevant. Payment of dividends on the
membership units may be restricted by law and by loan agreements, indentures
and other transactions entered into by us from time to time, which means that
members are not guaranteed to receive any return on their investment from
dividends.

Rights to Receive Liquidation Distributions

Liquidation Rights. In the event of our liquidation, dissolution, or winding up,
holders of membership units are entitled to share rateably in all of our assets



remaining after payment of liabilities and the liquidation preference of any then
outstanding membership units.

Rights and Preferences

The rights, preferences and privileges of the holders of the company’s Class A
membership units are subject to and may be adversely affected by, the rights of
the holders of units of any series of our Class B membership units, or any
additional classes of membership units that we may designate in the future.

Class B (Non-voting) Membership Units: 0
Rights & Preferences of Each Unit or Share Class

The Company is authorized by the board to issue up to 85,600 non-voting Class
B 'Membership Units' for the initial raise of $107,000 of crowd funding capital.
8,000,000 units of Class A, 'Voting Membership Units' are retained by the
members of the board. The board pre-valuation of the company is $10m divided
into units at $1.25 each. Subject to further rolling closes, the board has
authorised a maximum amount of $1m to be raised through crowdfunding.

Voting Rights

The holders of the Company's Class A Voting ' Membership Units' are entitled to
one vote for each unit held of record on all matters submitted to a vote by the
members. The holders of Non-voting Class B 'membership units’ are not entitled
to vote on any matter except as required under applicable law.

Dividend Rights

Subject to preferences that may be granted to any then outstanding membership
units, holders of membership units are entitled to receive ratably such dividends
as may be declared by the Board out of funds legally available therefore as well
as any distribution to the members. The payment of dividends on membership
units will be a business decision to be made by the Board from time based upon
the results of our operations and our financial condition and any other factors
that our board of directors considers relevant. Payment of dividends on the
membership units may be restricted by law and by loan agreements, indentures
and other transactions entered into by us from time to time, which means that
members are not guaranteed to receive any return on their investment from
dividends.

Rights to Receive Liquidation Distributions

Liquidation Rights. In the event of our liquidation, dissolution, or winding up,
holders of membership units are entitled to share rateably in all of our assets
remaining after payment of liabilities and the liquidation preference of any then
outstanding membership units.



Rights and Preferences

The rights, preferences and privileges of the holders of the company’s Class A
membership units are subject to and may be adversely affected by, the rights of
the holders of units of any series of our Class B membership units, or any
additional classes of membership units that we may designate in the future.

What it means to be a Minority Holder

In our Company, the class and voting structure of our membership units has the effect
of concentrating voting control with a few people, specifically the founders along with
a small number of members/shareholders. As a result, these few people collectively
have the ability to make all major decisions regarding the Company. As a holder of the
Class B, non-voting membership units, you will have no voting rights. Even upon a
conversion of the units purchased in this Offering, you will hold a minority interest in
the Company and the founders combined with a few other members will still control
the Company. As a minority holder, you will have limited ability, if all, to influence
our policies or any other corporate matter, including the election of directors, changes
to the Company's governance documents, additional issuances of securities, company
repurchases of securities, a sale of the Company or of assets of the Company, or
transactions with related parties.

Dilution
Dilution

Investors should understand the potential for dilution. Each Investor's stake in the
Company, could be diluted due to the Company issuing additional membership units.
In other words, when the Company issues more units, the percentage of the Company
that you own will decrease, even though the value of the Company may increase. You
will own a smaller piece of a larger company. This increases in number of units
outstanding could result from a unit or stock offering (such as an initial public
offering, another crowdfunding round, a venture capital round or angel investment),
employees exercising unit or stock options, or by conversion of certain instruments
(e.g., convertible notes, preferred shares or warrants) into units or stock.

If we decide to issue more units, an Investor could experience value dilution, with
each unit being worth less than before, and control dilution, with the total percentage
an investor owns being less than before. There may also be earnings dilution, with a
reduction in the amount earned per unit (although this typically occurs only if we
offer dividends, and most early stage companies are unlikely to offer dividends,
referring to invest any earnings into the Company).

The type of dilution that hurts early-stage investors mostly occurs when the company
sells more shares in a "down round,” meaning at a lower valuation than in earlier
offerings.

If you are making an investment expecting to own a certain percentage of the



Company or expecting each unit to hold a certain amount of value, it is important to
realise how the value of those units can decrease by actions taken by the Company.
Dilution can make drastic changes to the value of each unit, ownership percentage,
voting control, and earnings per unit.

Transferability of securities
For a year, the securities can only be resold:

In an IPO;

To the company;

To an accredited investor; and

To a member of the family of the purchaser or the equivalent, to a trust
controlled by the purchaser, to a trust created for the benefit of a member of the
family of the purchaser or the equivalent, or in connection with the death or
divorce of the purchaser or other similar circumstance.

FINANCIAL STATEMENTS AND FINANCIAL CONDITION; MATERIAL
INDEBTEDNESS

Financial Statements

QOur financial statements can be found attached to this document. The financial
review covers the period ending in 2016-12-31.

Financial Condition
Results of Operation

RESULTS OF OPERATION (USA)

BIKEKINI (North America) LLC have not yet generated any revenues in the USA and
do not anticipate doing so until we have completed the transfer of technology from
the United Kingdom, and the building and delivery of product, which we do not
anticipate occurring until the fourth quarter of 2017.

FINANCIAL STATEMENTS AND FINANCIAL CONDITION; MATERIAL
INDEBTEDNESS

Financial statements
The Company is currently non-trading in the USA, this is a pure start-up operation.

Note; Some products have been supplied to North American consumers on an
individual basis via the European operation. These consumers have sourced and
purchased online and have paid international shipping fees. So far we have shipped to
19 separate states in the USA and 3 regions in Canada. All future NA orders will be
processed via the NA Company once trading is established in the USA.



Financial condition

The US start up Company is wholly owned by Robert Taylor-Hughes 51% and CAPAM
Partners LLC (Florida) 49%. Up to 25% of the US Company will be sold through the
various ‘Offerings’ and the share structure re-allocated accordingly.

Current European operations generate revenue by selling patent granted, digitally
printed power sport travel covers and related accessories around the world. Sales have
been made to over 31 countries including the USA & Canada. The following
comments are therefore based on sales experience in Europe, similar cost structures
are expected in the USA.

The Company’s cost of sales expectations are based on current UK production, this
includes royalty payments made under the license agreement with Granular Ltd (Uk).
for use of patents and trademarks in North America. Granular Ltd (UK) is solely owned
by Robert Taylor-Hughes.

Results of operations
BIKEKINI (NORTH AMERICA) LLC, is currently not generating sales.
Revenue expectations

European sales have been growing exponentially during the test sales phases and
sales conversion at events is exceptional. We believe however that the U.S.A is the
most important market for the brand based on our consumer insight, the size of the
market, demographics and consumer spending in the category. The vast majority of
our marketing and sales efforts will take place in the USA from 2018 onwards.

We can expect revenues for the North American markets to be significantly higher
than in Europe for the following key reasons;

(a) The size of the consumer base for power sports vehicles is significantly higher.

(b) North American power sports owners spend significantly higher on accessories per
annum than their European counterparts.

(c) North American target consumers are more concentrated due to the attendance
size at annual events (up to 500,000 per event).

(d) Investment in marketing in Europe has been limited during the patent pending
phases & test sales period. Funds have primarily been invested into the intellectual
property, manufacturing of the unique materials and the development process from
prototypes to todays finished products.

With these limited budgets a series of test events have been undertaken in Europe and
development of a basic online sales presence. More than 8,000 products have been
sold so far to over 31 countries, generating sales in excess of £280,000 ($US 364,000).

Cost of goods



Cost of goods in Europe for 2016 was 32.64%. We expect cost of goods manufactured
in the USA in the first year of trading to be 30 to 35%, reducing to 25% by the third
year of trading. Some manufacturing materials are sourced from Asia and if the weak
sterling rate continues through 2017, materials costs will almost certainly rise in
Europe which could be compensated by retail price increases and improved
manufacturing efficiency. The strengthening of the US dollar against material imports
for US production will have a positive impact on cost of goods.

Gross margins

Gross margin in Europe for 2016 was 67.36%. We expect gross margins in the USA to
be 65% in the first year of trading, increasing to 70 /75% by the third year of trading.

Based on the historical results and experience of the European Operation, the targeted
revenue generation in North America coupled with planned margins, we expect the
financial milestones outlined below to be achievable and the use or proceeds
reasonable in our assumptions.

Expenses

The Company’s planned expenses will consist of, among other things, compensation
and benefits, marketing and sales expenses, fees for professional services, research
and development expenses and expenses of Granular Ltd. for trademark & patent
licenses.

Year ended December 31, 2016
BIKEKINI (NORTH AMERICA) LLC, is currently not generating sales.
Liquidity and capital resources

Since its formation the US Company has not yet traded and is in start-up phase. The
company intends to raise a maximum of $1,000,000 through crowdfunding. The initial
raise of $107,000 through Start Engine crowdfunding, followed by rolling closes up to
$1,000,000. With the net proceeds from these offerings, the Company intends to use
the proceeds to launch the company in the USA, set up manufacturing and local
employment, increase its marketing efforts, in particular at annual power sport events
and through online trading. See “Use of Proceeds” below. The Company believes that
the funds from this offering will enable it to fund operations through 2018, when,
based on current assumptions, it expects to reach profitability.

Indebtedness

The US company (Bikekini North America LLC) has no current debt.

The European patent & trademark owner (Granular Ltd UK) has no current debt.
Recent offerings of securities

The company has made no offerings prior to this.



Valuation

We have not undertaken any efforts to produce a valuation of the Company. The price
of the 'Membership Units' merely reflects the opinion of the board as to what would be
fair market value.

Financial Milestones

FINANCIAL MILESTONES

The company is investing for continued growth of the brand, all the development
expenditure including patents, trademarks, word marks, product design, prototyping,
brand manuals, graphic design and marketing materials have been charged to
Granular Ltd, registered in the UK. To date this expenditure equates to $325,000 of
Granular Ltd. private capital investment. This investment cost will not be transferred
to the North American start-up Company in favour of achieving profitability for its
members / shareholders sooner. Instead an initial license fee for the use of the
patents & trademarks will be charged to the US company along with a nominal annual
legal maintenance fee. Use of the licenses & trademarks is granted perpetually to the
US company whilst it is trading. Management currently forecasts first full year of
trading in the USA as: (vear 1), year 2 and year 3 to produce revenues of $1.425
million, $4,950 million and $11,325 million, respectively, and believes the company
will generate positive net income beginning in year 2.

The Company has an ultimate cumulative financial milestone to sell over Imillion
products across North America and to generate total revenues in excess of $50million.
A full business plan will be made available to investors at the first annual meeting.

Information below is based on the first, three years of continuous sales, with the
current assortment of products only.

Year 1 2 3

Target Units 28,500 99,000
188,750

Target Sales $1,425,000 $4,950,000
$11,325,000

Cost of Goods 35% 30%
25%

Gross Margin 65% 70%
75%

EBIT % 5% 18%



26%

EBIT Revenue $71.250 $891.000
$2.944,500

Notes: Financial milestones quoted are based on the Company achieving the maximum crowdfitnding raise of $1,000,000.

These figures are extrapofated from the Company business plan and are not guaranteed. Figures will vary based on the needs of the business and

brevaiing market conditions.

Liquidity and Capital Resources

LIQUIDITY AND CAPITAL RESOURCES

The company is currently generating start-up capital to establish business operations
in the USA. If the company is successful in this initial offering, we will likely seek to
continue to raise capital under crowd funding offerings, equity or debt issuances, or
any other method available to the company.

Whether the company raises the minimum amount of $10,000, the initial offering
target amount of $107,000 or the maximum crowd funding raise of $1,000,000 in the
subsequent offers, The structure below outlines the liquidity structure for the
foreseeable future in line with the thinking of the current Board of Directors to avoid
unnecessary dilution of the value of the membership units.

For all current calculations, All units are to be calculated at $1.25 per unit for both
Class A & B units.

Structure of Liquidity

Membership units Class ‘A’ Voting

Total Authorised Units

8.000.000 units

Ownership structure

Robert Taylor-Hughes 4,080,000 units (51%)
CapAm Partners (LLC) 3,920,000 units (49%)
Authorised units for sale Class ‘B’ Non-Voting

Total Authorised units

800,000 units




Crowdfunding (Start Engine) 85,600 units

Other instruments (subsequent offers) 714,400 units
Total Units
8,000,000 Class A 800,000 Class B

Based on our forecast, with the liquidity of the anticipated targeted and full raise
amount, we anticipate that we can operate the business for 12 to 18 months without
revenue generation if the initial offering is fully subscribed ($107,000), and further
anticipate that we can operate the business for a period of 24 to 30 months without
revenue generation if the maximum crowdfunding offering is fully subscribed
($1,000,000).

At the time of this initial offering, no other instruments for finance or capital raising
plans are in motion, and no further contributions from the Directors are required . The
company intends to raise up to $1m in crowdfunding capital, through a series of
'rolling closes’. A further 714,400 units have been authorised to reach the $1m goal.

Indebtedness

The company has no debt. Any charges made to the company prior to the offering, will
be on a current invoice basis for legal services rendered, crowd funding fees and sales
& marketing preparation for entry into the US market.

Recent offerings of securities
None
Valuation

$10,000,000.00

We have not undertaken any efforts to produce a valuation of the Company. The price
of the shares merely reflects the opinion of the Company as to what would be fair
market value.

USE OF PROCEEDS
USE OF PROCEEDS

We are seeking to raise $107,000.00 in this initial offering (“Offering”) through
regulation crowd funding, with a minimum target raise of $10,000. We have agreed to
pay StartEngine Capital LLC (“Start Engine”), which owns the intermediary funding
portal StartEngine.com, a fee of 6% on all funds raised. We will pay Start Engine $600
if we only raise the minimum target amount and $6,420 if we raise the maximum



offering amount. The Company plans to attempt to raise up to $1,000,000 through a
series of rolling closes throughout the crowd funding campaigns (the “Subsequent
Offer”), We will pay Start Engine $60,000 if we raise the maximum amount of the
“Subsequent Offer”. The net proceeds of this offering, whether the minimum target
amount or the maximum target amount is reached will be used to establish new
independent operations in North America, whilst replicating best practices from the
European operations.

Specifically we disperse the funds as follows and invest in:

Professional fees

Crowd funding expenses

Transfer use of Patent Rights & Brand Trademarks to North America Company
Selling, General, Admin

Engage advertising, marketing & trade marketing plans.

Upgrading of US website to online store & social media engagement programs
Employ local expertise and temporary event staff

Plant & Fquipment

Acquire the necessary equipment & space for local manufacture.

Acquire display & trade equipment for annual trade events & rallies.

Working Capital

Initial materials & stock production for sale.

USE OF PROCEEDS (Financials)

(if min $10,000 is raised) (f $107,000 is raised)
(if max $1,000,000 is raised)

Total proceeds 10,000 107,000
1,000,000
Expenses
(A) Professional Fees 600 6,420
60,000
(B) Patent & License Fees 0 5,000

25,000



Net Proceeds 9.400 95,580
915,000

(A) Selling, General, Admin 6,400 48,580
615,000

(Al Sales & Marketing ) 4,700 36,000
515,000

(A2 General, Admin ) 1,700 12,580
100,000

(B) Plant & Equipment 0w 20,000 ap
100,000 i

(C) Working Capital* 3,000 27,000
200,000

Notes; (i) Third party contracts only. (if) Leasing of basic equipment. (ii{) Purchase of complete equipment for 5 vear amortization.
Notes * Includes cash, inventory and receivables.

Notes The above financials form part of the outline Company business plan and may vary depending on the needs of the business.
Irregular Use of Proceeds

The Company might incur Irregular Use of Proceeds that may include but are not
limited to the following over $10,000: Vendor payments and salary made to one’s self
or the directors for work undertaken thus far; Any legitimate expense labeled
"Administration Expenses” that is not strictly for administrative purposes; Any
legitimate expense labeled "Travel & Entertainment” for work related travel thus far;
Any legitimate expense that is for the purpose of inter-company debt or back

payments.

REGULATORY INFORMATION
Disqualification

No disqualifying event has been recorded in respect to the company or its officers or
directors.

Compliance failure
The company has not previously failed to comply with Regulation CF.
Annual Report

The company will make annual reports available on its website. This will be available
in the following location. Bikekini.com>Reports>Annual Report. This information will



be made available within 120 days of the end of the issuers most recent fiscal year.



EXHIBIT B TO FORM C

FINANCIAL STATEMENTS AND INDEPENDENT ACCOUNTANT'S REVIEW FOR
BIKEKINI (NORTH AMERICA) LLC

[See attached]



|, __Robert Taylor-Hughes ,the

of _ Bikekini (North America) LLC = hereby cerify that the financial statements
of Bikekini (North America) LLC _ and notes thereto for the periods ending
January 1 2015 _and December 31" 2016 _ included in this Form C
offering statement are true and complete in all material respects and that the
information below reflects accurately the information reported on our federal income
tax returns.
For the year [2016] the amounts reported on our tax returns were total income of
$_Nil ;taxable income of $_Nil_ and total tax of $__ Nil .

IN WITNESS THEREOF, this Principal Executive Officer's Financial Statement
Certification has been executed as of the March 15" 2017

d_________ *
1 7 (Signature)

Chief Executive Officer _ (Title)
March 15" 2017 (Date)
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Chairman’s Review Report

To Management and Stockholders
BIKEKINI (North America) LLC
4040 8t Lane

32960

Vero Beach, FL.

The membhers of the hoard have reviewed the accompanying consolidated financial statements of
BIKEKINI (North America) LLC, a Florida Limited Liability Company “the company”,

(# L15000183180), which comprises of the consolidated balance sheets as of 31thDecember
2016 & 2015, and the related consolidated statements for the vears then ended, and the related
notes to the consolidated financial statements. As the company is in start-up phase in the USA,
and currently non-trading, this review is substantially less in scope than an audit or for a trading
company, the objective of such a review, which is an expression of opinion regarding the
consolidated financial statements as a whole. Accordingly, we do not express such an opinion.

Managements’ Responsibility for the Consolidated Financial statements

Management is responsible for the preparation and fair presentation of these consolidated
financial statements in accordance with accounting principles generally accepted in the United
States of America, this includes the design, implementation and maintenance of internal control
relevant to the preparation and fair presentation of consolidated financial statements that are
free from material misstatement whether due to fraud or error.

Accountant’s responsibility

Accountants have been appointed by the company to conduct accounting and review services
promulgated by the accounting by the Accounting and Review Services Committee of the AICPA.
The independent accountants review report will be issued following the first year of trading and
following the first round of capital raise through crowd funding.

Chairman’s Conclusion

Based on our board review, we are not aware of any material modifications that should he made

to the accompanying consolidated financial statements in order for them to be in accordance
with accounting principles generally accepted in the United States of America.

P S 74-—“‘_

Vero Beach, Florida
March 15th, 2017
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BIKEKINI NORTH AMERICA LLC

CONSOLIDATED BALANCE SHEETS

DECEMBER 31, 2016 and 2015
(Unaudited)

December 31, 2016
(year end)

December 31, 2015

(year end)

Assets
Current Assets
Cash S -

Current Assets -

Total assets S -

Liabilities and Members' Equity

Total Liabilities S -

Commitments and
contingencies (nhote 3)

Members' Equity
Members' equity

Subscription receivable

Total members' equity -

Total liabilities and members S -
equity




Revenues
Cost of Revenues

Gross Profit

BIKEKINI {North America) LLC
CONSOLIDATED STATEMENTS OF
OPERATIOCNS AND
OTHER COMPREHENSIVE LOSS
FOR THE YEARS ENDED
DECEMBER 31, 2016 AND 2015
(unaudited)

2016

2015

Operating Expenses

General &
Administrative
Sales & marketing
Research &
development
Total operating
expenses

Operating loss

Other (income) expense
Interest expense
Interest income
Other expense

Total other {income)

expense

Loss before provision for
income taxes

Provision for income
taxes

Net Loss

Foreign currency
translation adjustment

Comprehensive loss
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BIKEKINI (NORTH AMERICA) LLC
STATEMENT OF MEMBER HOLDERS EQUITY
December 31, 2016

Class A Units Class B Units

Issuance of founder’s units 8,000,000 $10,000,000 800,000 $1,000,000
Units issued for services & = - -
Contributed Capital - - = .

Net Income (loss) - = . "

December 31, 2016 8,000,000 $10,000,000 800,000 $1,000,000

Units issued for services - % 2 :
Unit option compensation - = - -
Net income (loss) - - - -

Units issued for debt conversion - - - -
Units issued for cash - - - -
Units issued for services - - - -
Conversion of preferred units - - - -
Discount on convertible debt - - - -

Unit option compensation - - - 2

Note: for STATEMENT OF MEMBER HOLDERS EQUITY December 31, 2015 all units and values are nil as ne shares were

allacated.

Page 4



BIKEKINI NORTH AMERICA LLC
CONSOLIDATED CASH FLOW STATEMENTS
DECEMBER 31, 2016 and 2015
(Unaudited)

CASH FLOWS FROM OPERATING ACTIVITIES 2016 2015
Change in net Assets S 0 0

Adjustments to reconcile change in net assets to
net cash provided by (used in) operating activities

Accounts Payable 0 0
Payroll Liabilities 0 0
Accrued Interest 0 0
Net Cash (used in) Operating Activities 0 0
CASH PROVIDED BY (USED IN) FINANCING ACTIVITIES
Convertible Loans 0 0
Capital Stock 0 0
Additional Paid-in
Capital 0 0
Net cash provided by Financing Activities 0 0
Net Change in Cash 0 0
Cash at Beginning of Year _ _
Cash at End of Year 0 0

Interest paid



BIKEKINI (NORTH AMERICA) LLC
NOTES TO THE CONSOLIDATED FINANCIAL STATEMENTS
(Unaudited)

Notes:
NOTE 1. BUSINESS AND NATURE OF OPERATIONS

BIKEKINI (NORTH AMERICA) LLC is a pure start-up in the USA. The brand concepts were
developed 3 years ago in Europe and have gone through a comprehensive development program,
consumer testing and a sample sales phase whilst concurrently conducting, the Patenting and
Trademarking process. This product is now proven and simple to produce with the right
technology and know-how. The Power Sports products were developed with North America in
mind, where the climate is extreme & changeable, and there is a mass Power Sports community
of Motorcyclists, ATV’s, PWC's and snowmobiles.

The business in Europe has supplied more than 8,000 products to 6,000 users through event
activities and online sales with limited activity and marketing support thus far. The products are
being used by OEM manufacturers, international sports teams and a host of Motorcycle Clubs,
Chapters, Annual Rally Events and Charity Associations. The brand also has exclusive license
agreements in place with events such as the Isle of Man TT Road Races and is currently
negotiating with major brands and sporting events in the USA in preparation for its launch.

One major unique selling point is the ability to fully digitally print our products for a bespoke
design per customer and to offer a wide design choice for consumers. Personalisation is one of
the fastest growing consumer trends in the retail industry today. The sales process is designed
for web personalisation and products are easy to ship making online a key sales channel. Power
Sports Dealers and motorcycle clubs are purchasing the products in Europe, using our services to
bespoke print their Dealership information and club chapter logos for ‘Out of Home Advertising’
and Annual Events are constantly looking for new practical ideas for consumers. We intend to
reach over 4MM bikers per annum through our planned event-trading program in the USA.

Manufacturing and transfer of technology will be established in the USA to be close to the
consumer, optimise logistics and create local employment. All of this is successfully tested in
Europe and easily transferable to the North American markets where over 2,000 (1) annual
motorcycle event attract upwards of 500,000 (2] bikers per event.

Other sales channels will include, but not limited to; Dealer Distribution Networks, TV-Shopping
and online market places such as Amazon, where the brand already has international barcodes
registered in preparation for a US launch.

Source:
(1) Csion, Database, Power sports Industry, Publications, Events List, North America

(2) Official Rally website statistics: (Sturgis MC Rally, Daytona Bike Week)

NOTE 2. INTANGIBLE ASSETS

The products are Patent Granted in Europe and Patent Pending in North America. Use of
trademark and patent rights are legally transferred to the US Company for an initial fee of $5,000
(to be disclosed in the 1st years trading balance sheet) for the initial offer. Provided the
subsequent offer target amounts are reached, a total fee of $25,000 is payable to Granular Ltd. UK
(to be disclosed in the 1st years trading balance sheet). An additional annual nominal fee for the
maintenance of the patent & trademark agreements including patent insurance will be payable
from year 2. The BIKEKINI® brand holds a global license agreement for the Isle of Man TT road
races. The US Company fully expects to leverage these patents and trademarks accordingly.
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NOTE 3. ACCOUNTING

For the year ending 31 December 2016 the company was entitled to audit exemption relating to
non-trading companies in the USA.

These accounts have been prepared in accordance with the previsiens applicable to such
companies.

The directors acknowledge their responsibilities for complying with the requirements of
accounting records and the preparation of accounts.

The company has appointed Mar. Steve Harless, Esperante Corporate Center, 222 lake view
Avenue, 5te.175