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Social Media Influence on Travelers ——

S @ % ::::;:::Bsitratus
- 02% 50%

2 Average number of travel sites visited 0% of travellers use percentage of [F== :
by the average traveller before booking. social networking  travellers who use 16% of travelers have of travel companies
e@eeeeaeee o ﬁ to share experiences. sgab&m | changed their surveyed agreed that direct
@@9@99@@ = i original travel plans bookings were generated
from social media
Onlv 3% of accomodation If YouTube were a country - .
boo g ” , it would be the third most
e '"r%g;{:sma e Y . oy S populated place in
. g .- _ the world. 46% 33%
| - 25% of travellers %
x booked a travel .
percentage of travellers ‘ service because of an g check in to a location [a' changed their hotel
E:?rf‘?;ﬁd&féi ‘g!temet “ | HigR iR Cing e, Facebook and FourSquare)
travel planning. : ) while on vacation
- - 70%
number of business
travellers who use their
H 50% mobile device to check-in A 10 % 10 %
il | for their flight or hotel.
switched resorts R_ changed agent/

of hotel bookings
made using hotel apps
are made in the same location,

operator/website

as the hotel on the same day. Reviews increase

visitor browsing time on ' 0 : _ _ »
travel sites by between 50-100% 100% "
7% 5%
f‘ﬂ% percentage of cruises 72% of travel brands &

booked online. do not use any social sharing! holidayed in a -(‘ switched airlines
different country N~

No Native Social Function

Designed for Traveler Interaction
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57% ofus.

Millennial travelers
post pictures on
social media

networks hou ﬂy or Believe in AUthentiCi:y/
daily on vacation N & Engagement

Value Human to
Human Connection

Socially Connected
Natives




Timing is Everything

Reviews and
Increase in reputation
travel budget :r'i‘:;e ::'ne;:ortant
t ' * = — & Online reviews rank
1in 3 travelers are =l 6 second only to price as
e : ST
more in
last year, égg travelers looking for

accommodations.

- V// 2016 TRENDS \
healthy ﬂ.c | HOSPITALITY |

Traveling for

options for :
t::welers the experience,
culture, and
This year's TripAdvisor - adventure
TripBarometer shows .
that travelers continue o
to recognize the
ey Lol
t ves to o
something new this
'- U year,
LT U
i
Tech to

shape travel

More than 3 in 4 travelers
agree that their smart-
phones are “very important,
even critical.”

#® ReviewTrackers

Budgets on
the Rise

Reviews &
reputation at
a premium

Experience
cultures &
adventure

Travel
means tech



Be The Difference.

Promote human connectivity through the
aggregation of authentic cultural content







Digital Reach
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Authentic Cultural Content
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The Bean Shop till you drop Kafka's Prague Chicago Style!
@swanny @ShAdams @StephOGC @zleandra

User-submitted
content

o o . Citizen Map
Originalliterary | | = sewewrenm v i st |

journalism

Geotag
technology



Social Platform Connecting

Travelers + Locals

@ Search OneGlobe Citizen Connect g);. Citzen Map 0 Posts EJ Messages QJ Brenden o

Q Explore G0

Connect

Brenden Dougherty eait Profte. |

Chicago, USA
136 following

Global farming techniques Night time photography
Culure « 6/27/2016 An « B/23/2016

Michela 8 Kannam O Suruchi P
Bordeaus. France Mew York, USA Jmgar bk
42 anicles

1,731 followers

Qksana 5
Koy, Ukrairs

Wimaw Mo Ciuzens

Citizen Map

Sow wner przgin v mae ol sl e el

® Mo Aredien 8 Coemres

Mocn o Awavscs o Amn o Furngs

Exploring the Great Wall

Celebrate in Paris
Travel » 7/3/2016

Leisure » 7/8/2016

Ul

Post Up!

Ay wapenencaR And knoswviedge of B world s only you kiow

Surviving Tinseltown Grounding back in nature

Dreamscape destinations
Travel - 6/14/2016 Film - 6/8/2016 Leisure « 6/2/2016

Snap
Backpacking the world
Cultre - 6/18/2016
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View + Share

(@ Search OnaGlobe Citizen Q Explore G  Connect )IL Citizen Map 0 Posts E Messages QJ Branden 0

Filename
Manaroia_night jpg

Updated on —
1eI2016

Replace image

The Bean Shop till you drop Kafka's Prague Chicago Style!
@swanny @ShAdams @StephOGC @zleandra

Beautiful sunset It's showtime Rain vibes Blues all night
@hmhamil @bepeace ENuiny @chance




Build a Following
E— L

(@ | Saareh OneGlobe Cll;un ‘_l Explore 8F)  Connect m Citizen Map o Posis E Masiagos QJ Bronden .
AN
/i
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Analytics

g 8 -

B reach @ romecticks [ Favorites

Audience engagement

Want to reach a wider audience? e
744 I

171 —

Upgrade and become an Explorer member for countless

benefits and access to more of OneGlobe Citizen.
Demographic

Mals 18- 25 36 - 50 Top interests n
% 1% 73w Taly < BI%

sl ok St Conatal eltins - 179
Learn more Upgrade sew 8 1w . F -

Audience location

Exploring the Great Wall Glabal farmina techniciug

Internal Analytics for W
Premium & Business =
Accounts




- Explore the Content

G‘-G‘J _

Local content by locals

Curated content for
each user

Interactive mobile app
geo-tagged for content
consumption on the go
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Premium Accounts

Travel industry businesses Blog professionally +
promoting directly to promote posts with a paid
consumers account
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Content created by

companies that are

authentic + tailored
for our users

Trekking Essentials
@theCLYMB
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Partnerships

HOSTELLING
INTERNATIONAL

cultureist TRAVEL

MASSIVE

Cultu re W|I:h Travel

Digging deepe tural aspects of trave
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" Raised initial seed -I é;7-|

Accepted into 1871 startup
incubator (largest in North

Developed two- ‘
America)

year business
strategy

Designed prototype

. <./ OneGlobe Citizen

YT -/
GOEE e Trademarked OGC

i, brand
amEm |
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$625,000

@ Working Capital

@ Platform Development
. Financing

() Content Produciton
@ Marketing

*Financing: servicing existing debt & cost to raise next round of capital
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