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Salon de Lingerie
Salon de Lingerie is a groundbreaking, world-class global franchise business model in development.

Amount Raised ?

$2,500
Investors

6
Days Left ?

62

Invest

$250 min

www.sdl-miami.com Miami, Florida � Follow for updates





 
I'd like to welcome you to the world of Salon de Lingerie.

 
Demi-couture lingerie modeled by stunningly beautiful, exquisitely styled servers, bartenders and DJs. Hand crafted
cocktails. Curated champagne selections. Creative cuisine. Luxury boutique shopping. And the extraordinary,
ground-�oor potential of an emerging-growth company. Salon de Lingerie brings these and more together in a
state-of-the-art, high energy environment with great music and ambiance.
 
The Salon’s management team, comprised of accomplished �nancial professionals and dynamic, fashion-forward
and culinary-minded creatives, has invested signi�cant time and capital to deliver the unforgettable experience of a
Fashion Week event every single night. Our vision is intended to capture the next generation of progressive
aesthetics, cutting-edge fashion, outstanding �nancial metrics, and solid returns for our franchisees and investors
alike.
 
We’ve planned for the Salon de Lingerie global franchise business model to be highly scalable and international in
its potential audience, with a well-engineered, low-cost structure and sophisticated products supporting higher-
than-average margins. With its buzz-worthy nature, Salon de Lingerie is a natural �t for high-impact public relations
visibility, driving traf�c, revenues, and the effective marketing of franchises.
 
Finally, for those who are contemplating an investment in Salon de Lingerie, we anticipate that our investors will
bene�t from our hard work, experience, vision, and proven operational know-how. 
 
Thank you for taking a moment review our offering – I look forward to having you as a fellow investor.
 
 
Sincerely,
 
Alfonso J. Cervantes, CEO



Investing in Salon de Lingerie

 

Salon de Lingerie's Revenue Participation Notes

 
Salon de Lingerie is issuing corporate notes bearing 12.5% annual interest but has added a feature of “revenue
participation” whereby the investor can receive a percentage of the sales (which is based on 6%, in the
aggregate, of gross revenue assuming the sale of $1,000,000 of notes either through this offering or through a
separate offering where each $250 in principal amount of note provides a 0.0015% participation) if that percentage
is greater than the 12.5% annual interest. If our revenues grow, the Salon revenue participation payments increase.
 For example, if an investor buys a note having an outstanding principal amount of $100,000, the revenue
percentage would be 0.6%.
 





The Salon de Lingerie Experience



Showroom
 

We expect the Salon to be comprised of two distinct areas: the main bar and seating area, reached when one
enters the Salon from the street, and the “Showroom,” reached when one enters the back of the main area of the
Salon. The Showroom is essentially a micro version of a Victoria’s Secret or Agent Provocateur retail store, but with
leather couches and large easy chairs where customers will be able to enjoy the same food and libations as the
“front of the house” while perusing the wall displays of lingerie apparel with a champagne in hand or waiting for a
partner who is trying on lingerie in one of the several dressing rooms.
 
The Salon will be launched with high-end “retail” visibility—that is, large glass windows that draw in prospective
customers. Attractive people, great music, and high-impact theatrical lighting will make this a compelling and
unique experience and visually accessible from the street. The strong street visibility will be a major component of
Salon de Lingerie’s marketability.
 



Product Offerings

Salon de Lingerie will essentially have three primary products:

Private-label high-end lingerie
Food in the form of high-margin gourmet small plates
Liquor with an emphasis on high-margin craft cocktails, premium wines, and champagne

 



Private Label Lingerie
 
All lingerie products will be 100% proprietary and will be labeled Salon de Lingerie. While we expect that the look
and feel of the lingerie will be high-end luxury with correspondingly higher price points, we intend that all products
will be private labeled from a U.S.-based manufacturer. We intend to appeal to our customers’ desire for
uniqueness and quality craftsmanship which we believe will be re�ected in the handwork and craftsmanship
involved from hand-embellished crystals and quality fabrics to accessories and packaging re�ecting the demi-
couture nature of our future exclusive products.
 



Liquor
 
Our focus will be on premium wines, champagne, and craft cocktails with fresh ingredients, homemade mixers, and
premium liquors. Margins can be substantial with the end result being the creation of premium libations with high
retail price points.
 



Food
 
While Salon de Lingerie’s food offerings will not be labeled as tapas or dim sum, the concept is similar. The Salon
will serve high-end gourmet smaller portion edibles or small plates.
 



Technology
 
Every table at the Salon will have an iPad-type tablet that is always online. Our guests will be able to browse the
drinks and food selection as well as order lingerie items, either those in stock or those available online at the
Salon’s internet storefront.
 



The Salon de Lingerie Brand



 
Brands have personalities. We believe that the upscale fun and “sexy” personality of Salon de Lingerie is de�ned,
programmed and utterly unique in the world of food and drink, and that our brand promise is a sophisticated,
upscale and exciting experience. In fact, we don’t merely want to be considered the best of the best – we want to
be considered the only one that does what we do. As the “only,” we become a sole-source provider with a unique
brand and can dominate an international market with an early-mover advantage.
 
The Salon’s “uniforms” will be the very product that the Company sells. The servers will effectively be the “demo
models” who model lingerie available to our customers on a real-time basis. From elegant corsets to garter belt
and stockings, the customer will simply have to ask the server or tap on the screen for his/her selections. The
servers and employees will be the ambassadors of the brand. The uniform is an extension of the brand of our
overall restaurant design process.
 



Launch Location: Miami



 
We intend to launch our �rst property in the fourth quarter of 2016 in Miami. This property will serve as our “beta
launch” or prototype, which we expect will not only generate pro�t, but also validate the concept for a world-wide
franchising strategy targeting the top 50 global markets, including New York (the Meat Packing District), Los
Angeles (West Hollywood or Beverly Hills), London (Mayfair), Paris (Montparnasse), Las Vegas, Berlin, Hong Kong
(Central), Madrid (the Art District), Moscow (Tretyakovsky Proezd) and other capital markets.

The Salon: A Global Franchise Business Model



 
The essence of any successful franchise business model is the marketability of the right to use its brand. In our
case, we expect that the franchisee will pay one-time franchise fee plus a percentage of sales revenue as royalty.
We believe that as we begin to launch various franchise locations, the Salon franchisee will gain immediate name
recognition, a tried and tested concept, standard space design and design décor protocols, detailed systems and
strategies for strategically marketing the business, training of employees, and ongoing support from the franchisor
in promoting and upgrading of the products. We expect that we will be able to offer to the Salon franchisee the
ability to gain the ability to expand business and earnings with a relatively low amount of capital outlay. As the
franchisor, we bene�t through a one-time payment for the rights, an on-going royalty and the sale of the Salon’s
private label apparel at a reduced price point. While the �nancial data points are still being developed, management
anticipates the following:
 

1. One time franchise fee: $100,000 to $200,000

2. Royalty fee: 5% of gross revenues

3. Apparel sales at a price point to the franchisee between cost and 50% of retail.

 
From an investor’s perspective, we believe that the maximum return to be generated by the Salon is through
franchising the concept internationally, thereby opening new markets while commercially capitalizing on the
existing awareness of the Salon de Lingerie brand.

Comparable Franchisor Metrics





 
We expect that our costs on a per-square-foot basis will be similar to those of a fast-casual concept pop-up rather
than a �ne dining restaurant, but we expect to generate a higher than average revenue-per-square-foot. Our capital
expenditure is expected to essentially “plug and play”— that is, we will move in, plug in the refrigeration and
convection ovens (which require no venting or special wiring, thus eliminating numerous issues around permitting),
modify existing non-bearing walls, install lighting, sound systems, clothing �xtures, tables and a bar, and
commence the generation of revenue with shortened time frames and minimal capital investment in infrastructure.
While that description may sound overly simplistic, it is the threshold philosophy of Salon de Lingerie.
 
Salon de Lingerie will employ two signi�cant food and food preparation strategies. First, we anticipate that we will
not have a full service kitchen. That is to say there will be no full time chef or sous chef. Our objective will be to
have the bulk of all food offerings prepared off-premises by a high- end commercial kitchen and will generally be
delivered to the Salon on the day of preparation, where they will be refrigerated until ordered. In the quick-serve
restaurant world, new technologies allow for rapid heating and cooking (where required) in a highly ef�cient and
non-invasive manner. These technologies are not traditional residential microwaves. Companies such as Subway
and Starbucks as well as higher-end elegant cuisine facilities rely on a brand of products called TurboChef, which
is one of the brands that we expect to utilize. The ability to deliver high-end quality food which has not been
prepared on-premises is, in part, technology-driven.

Risks & Disclosures



Risks & Disclosures

10b-9 Compliance

Will insider* investments be accepted for this offering?

 
To the best of the knowledge of the Issuer, insider investments are not anticipated at this time. Upon the future
investment of an insider, such information will be disclosed here. 
 

If yes, these are the names of the insiders that have invested or are expected to invest:

 
N/A.
 

What is the maximum amount of investment that will be accepted from insiders?:

 
Any above listed individual may invest up to the maximum total investment amount sought in this offering unless
otherwise disclosed. Additionally, any investment accepted from an insider will not count toward the offering s
minimum contingency. The investment will only be re�ected as a part of the total amount raised after the
contingency has been reached. 
 
*De�nitions:

 
Transactions for or on behalf of the issuer or broker-dealer, their af�liates or associated persons (including control
persons, of�cers, employees, and immediate family members thereof), or any entities through nominee accounts
require disclosure. 

 “af�liate” means a person that directly or indirectly, through one or more intermediaries, controls or is
controlled by or is under common control with, the issuer.
“of�cer” means an issuer s president, principal �nancial of�cer, principal accounting of�cer (or, if there is no
such accounting of�cer, the controller), any vice-president of the issuer in charge of a principal business unit,
division or function (such as sales, administration or �nance), any other of�cer who performs a policy-
making function, or any other person who performs similar policy-making functions for the issuer. Of�cers
of the issuer s parent(s) or subsidiaries shall be deemed of�cers of the issuer if they perform such policy-
making functions for the issuer. In addition, when the issuer is a limited partnership, of�cers or employees of
the general partner(s) who perform policy-making functions for the limited partnership are deemed of�cers
of the limited partnership. When the issuer is a trust, of�cers or employees of the trustee(s) who perform
policy-making functions for the trust are deemed of�cers of the trust.
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