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EXIT STRATEGY 

4-5 
Vear 

Merger/ Acquisition 

Viable M & A Prospects 

Spirits Marketing / Brand Activation Companies 
• CoActive Marketing, Dragon Spirits, NextLevel 

Large / Mid-Sized Market Research Firms 
• Nielsen, Euromonitor International, Kantar, IPSOS 

Supplier Partners 
Mid-Sized Large companies with multiple brands 

• Pernod Ricard, Brown-Forman 
Small companies looking to penetrate market 

• NY Distilling Company, St. George Spirits 

Spirits Publications 
• Shank en Communications, Liquor. com 

Strategic 
Partnerships 

• Long Term 
Agreements with 
Supplier Partners 

• Bridge the gap 
between 
supplier/bartender 
/consumer 
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