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THE BLOCK DISTILLING CO.

A Denver craft distillery using culinary and chemistry methods to create artful
unapologetic spirits. We make #everydamndrop in house.
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Forward Looking Statements — Pitch Deck

The forward-looking statements included in this Executive Summary constitute “forward-looking
statements” within the meaning of the Private Securities Litigation Reform Act of 1995. These
statements address the financial conditions, results of operations, business and initiatives of the
Company in the current year and beyond and are subject to certain risks and uncertainties that could
cause actual results to differ materially from such forward-looking statements.

Please refer to the Company’s subscription agreement for more information on the risks and
uncertainties that could cause results to differ materially from these forward-looking statements.
The Company undertakes no obligation to update or revise any forward-looking statements to reflect
events or circumstances that may arise after the date of the delivery of these materials.

Nothing said by the Company is, or should be relied on as, a promise or representation as to the
future performance of the Company. No person has been authorized to give any information or to
make representations in connection with the offering made other than the information and
representations made in the offering materials of the Company.

The information presented by the Company is confidential and proprietary to the Company, and is
being submitted to persons solely for their confidential use with the express understanding that,
without the prior express written permission of the Company, such persons will not discuss the
information presented by the Company for any purpose other than evaluating a potential investment
in the Company.
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WHY ARE WE DOING THIS?

What is it about a good drink? You sit down at the bar, order
your favorite, completely content in the solitude of your stool. A
stranger from a background one hundred and eighty degrees

from yours sits down next to you. They order their go-to and in
that moment there is a mutual respect, a similarity, a common

ground that wouldn't have surfaced without that bar, those
stools, and those drinks. That is why we do this. To create
spirits that help people find that space of relation and the
possibility of connection.
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CONSUMERS WANT QUALITY

There is a growing demand for products that are local, high
quality, sustainable, and have a story. The consumer is willing
to pay more for products they can feel good about. They want to
know how the product was made. They want to know about the

people making it. They want to know the story of its’
development.

Entrepreneur.com: Millennials Want Transparency and Social
Impact.
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Why put a focus on
ingredients and then put it in
a subpar bottle? Our
packaging designh ensures we
standout when sitting on the
shelf next to the competition.
Who hasn't made a purchase
due to a pretty label?

DENVER COLORADO

DENYER COLORADO

DENVER COLORADO
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TASTING ROOM u The distillery is located in
the River North Art District
(RiNo). This is one of the
fastest growing and hip'est
neighborhoods in Denver.
This allows us to use foot
traffic and word of mouth

o __— to its” fullest. The in-

d % 1 T house tasting room seats
N 50 inside and 25 outside.

- We are allowed to sell

" cocktails and bottles out of
, this space. With the

| pandemic we have also

== agdded 36 extra seats in the
closed off street that has

been extended through the
end of Oct. 2021.




Patrons of the tasting
room can look upon the
distillery equipment
from multiple angles
reinforcing that all of
the spirits are made In
house. With the push
towards craft, farm to
table, and local, seeing
the equipment helps
engage the consumer
In The Block’'s brand.
We are operating 6-7
days a week
maximizing our
production.



THE INGREDIENTS The flavor of the spirits comes
‘ ., first. Starting with the highest

quality ingredients and
techniques attracts the highest
quality consumers.

70% our grains come from our
own dedicated acreage in
Missouri giving us another level
of control and authenticity. The
rest comes from Colorado farms.
We mill all of the grains in house
right before use, ensuring the
oils and aromas are as fresh as
possible. Our barrels are of the
quality of wine barrels not
whiskey barrels. Our yeast is
brewer’s yeast, not distiller’s
yeast. We start with creating the
hightest quality spirit possible
and then working backwards to
achieve efficiency and quantity.
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We don't enter many spirit’s
competitions because a lot of
them basically give participation
trophies which we are not
interested in. The competition
most respected throughout the
industry is the San Francisco
World Spirits Competition.
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COMPETITION

£y

SiLyveR

We entered our very first whiskey

) ¥ batch ever and received a Silver
Medal. The definition of a silver
BATCH NO. 1 | from the SFWSC is, “Outstanding
o ’ spirits that show refinement,
e R e s finesse, and complexity; these
Ui winners are among the best
| examples of their categories.”
s ﬁw Whiskey is half of The Block's

production and the fastest selling
spirit. Each batch sells out in two
weeks or less.



@ THE TEAM
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HISTORY & SALES

Cumulative Gross Sales by Month




TASTING ROOM VS WHOLESALE

Yearly Tasting Room & Wholesale Sales by Month
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P&L

P&L by Year

mRevenue MCGS mExpenses o Netincome



CRAFT & QUALITY (market)

U.S. Spirits Sales by Volume & Value (Craft vs Non-Craft), 2010-2022f

‘000,000s of nine-liter cases

T

2010 2011 2012 2013 2014 2015 2016 2017 2018f 2019f 2020f 2021f 2022f

mm Total U.S. Non-Craft H Total U.S. Craft w0 Craft Share

Source: The IWSR, TTB, © Craft Spirits Data Project (ACSA, the IWSR. Park Street) 2018 surveys and analysis.




@ Mergers & Acquisitions
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EXPANSION - footprint

(7 SPACES)

EXISTING
PLANTING
AREA

EXISTING RAMP
FOR CLEANERS
] 10 Réwan
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PLANTING

"CODE TALENT"
2980 LARIMER

ADJACENT BUILDING
SEPARATE PROPERTY

AT BUILDING
EXTERIOR WALL
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EXPANSION - construction
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@ EXPANSION - rooftop deck

SHIPPING
CONTAINER

SHIPPING
CONTAINER




@ CONSERVATIVE PROJECTIONS

2019 2020 2021 2022 2023 2024 2025

Gross Sales| $ 687961 [$ 821319 |$ 1586592 |$ 1933567 |$ 2738348 [$ 2799.442 | $ 4,141,247
CashOut | $ 793202 |$ 884241 [$ 1559309 |$ 1619284 (% 1,748,135 |% 1797.465|$ 1,983,043
NetIncome | $ (105.241)| $ (62.922)| $ 27283 | $ 314283 [ $ 990214 |$ 1,001,978 | $ 2.158.204




@ LESS CONSERVATIVE PROJECTIONS - + farm facility

2019 2020 2021 2022 2023 2024

Gross Sales| $ 687,961 $ 1586592 |$ 1.933567 |$ 6317.998 | $ 6.437.731 | $ 14,501,672
CashOut | $ 793.202 | $ 884241 | $ 1559309 | $ 1.619.284 | $ 4709544 | $ 4905515 | $ 5917.423 |
NetIncome| $ (105241)| $ (62.922)| $§ 27.283 | § 314,283 | $ 1608454 | $ 1532215 | $ 8584249




@ EXAMPLE DISTRIBUTION

Sales and Annual Distribution Example for $100k investment in Class AAA Shares
2021 2022 2023 2025

Gross Sales lm

Cash Out

Net Income
Potential Distribution Total $ - |§  157.142($  594128|$ 0 401.187[$  1.079.102

000 s . $ .
rate of return 15.0%




THANK YOU
FOR THE
INTEREST!

WE LOOK
FORWARD TO
HAVING YOU
WITH US ON
THIS JOURNEY!



