Cortex

Al-powered visual analytics that helps marketers make
better creative choices
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ABOUT UPDATES REVIEWS"® ASK A QUESTION®

Why you may want to support us...

$600,000 run rate - Cortex hit 150% of plan in October

Best in class customers - L'Oreal, Marriott, Toyota, Deleitte, Oreo, Jack
Daniels, and more

Customers like L’'Oreal, KAO, and Marriott have increased their revenue with
us in the past 10 weeks

Cortex was one of 10 startups accepted into the super competitive Techstars
Boston class in 2020

Founders’ previous company was in the same space and grew fast enough to
be on the INC 5000

Raised $1.2M to date from really impressive CEO angel investors, Revup Fund,
and Techstars

14 major international brands are already in late-stage pipeline for onboarding
in 2021

Why investors @ us

Iinvested inro Correx, because the parenrial behind their Al is limitless. Today
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Cortex helps brands and marketers make the rig on in choosing

visuals in the representation of products in categories like heauty,

. -
into the taste of

transportation, FMCG or travel. Cortex creates deep insight:
audiences and helps drive commercial and creative decisions at some of the
world’s best brands like L'Oreal, Toyota, Oreo, Bud Light or Morriot.

The founders Brennan White and Matr Peters grew up as entrepreneurs in th

marketing and visual space. They founded Cortex in 2015 with the idea to

identify successful patterns behind visuals that companies use to advert
!}'eirp!odu,r‘lf«'_ Ina WOV’U’ (}/’S.’JC’C’" ”’Pf]‘[{f. V‘J;?F."P A'JFCVS'YU”,S are moere {A'fl(j more
driven by images Cortex ean make the decisive difference on how efficient a
campaign is. Lo N‘.y on the team showed strong iraction a nd the rJ.i;i]rl_y to
attract and retain big brand and agency names.

read less

Christian Magel Founder and CEO of Venture Lane

(RN L INVESTING $1,000 THIS ROUND & $41,014 PREVIQUSLY

Our team

Brennan White

[ CEO
A startup guy since college, Brennan started in sales at other people’s startups
befare starting two of his ewn. His first startup created content for the world’s
best brands and grew fast enough to be a member of the Ine 5000.

A Matt Peters



Chief Customer Officer

Subject matter expert. 15 years as a Crea
leaders at brands like Marriott, Dunkin' Donuts, Sonic, & Puma. Built a
successful content agency with two years on the INC 5000. Angel investor.

tive Director working with marketing

Dung Phan
Lead Data Scientist
Speci

ed data scientist. Received Ph.D. degree in Computer Science from

the University of Massachusetts Boston. Published papers in the field of

multiobjective optimization and machine learning.

John Lahr
VP of Growth
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Leads the Growth team at Cortex, ove) ales

g 45% Quarter on Quart.
iy the enterprise customer base over 20

growth last year and expand Over
the past € years, he's brought creative technology to MIT, Marriott, Toyota,

Mondelez, and more.

Herman Uscategui

Senior Vice President Strategic Ventures

Led Starbucks to develop globa! alliances, new markets development across
nents, MA in engineering Saitama University, PhD scholar,
University of To
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0. Master’s in economics from Temple University Japan and
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fluent in several lc

Story

The SaaS Platform Taking
Marketing into the Future

Cortex is a Saa$S platform that uses machine learning to prediet the performance of visuals.

We help enterprise brands like Toyota, L'Ore d Oreo save up to 50% spend by

predicting the performance of marketing visuals before ngle dollar

The Problem The Solution

Major global brands Cortex predicts which
have to make up to visual content will perform
15,000 pieces of successfully before a
content a year. single dollar is spent.

That means investing

in 3,000 pieces of Brands save up to 50% in
visual content every time and labor expenses.
single workday.

We've Established Partnerships
with Major Global Brands

—\>, CORTEX Partnerships
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[pending customer quote graphics]



We Have Traction

We're growing fast, and we'll be on target to hit cur 2021 target revenue by landing just 10

0{ lht‘ CC!T\paleCS in our current ]')ip(,‘lltli‘.
[pending projections graphics]

46 companies own 2,165 total brands in our target industries, making every account we

close a significant landmark. Here’s a lock at our current pipeline:

[pending projections graphics]

Our Business Model Works

We've developed a robust business model that will enable us to scale effectively year over

year. Here's how it worlks:

$) CORTEX Business Model

Land & expand approach to
close fast pilots and convert to
annual subscription

Charge premiums for custom
models that also increase stickiness

The Market Opportunity is Huge

We've carved out a unique niche in the $600B global advertising market, and demand for

visual content in this market is growing at a rate of 30% per year.

—\>,CORTEX Market Size

Cortex Global Image
Advertising Market

Spend on Creative

Tools & Software Spend

Our Team Has Experience
Building Fortune 500 Brands

Our collective expertise spans decades, and we've built the expert team needed to make

Cortex the right investment for your portfclio.

= CORTEX Team

Entrepreneurs who've
lived the problem




Experience Building PhD in Machine
Products with ML Learning

il
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Dung Phan | Lead Data Scientist

Experience Building PhD in Machine
Products with ML Learning

Total team =12

1 more sales and 5 more developers

What's Next for Cortex?

Over the next 18 months, we will remain laser focused on repeatedly executing cur sales

playbook. It works, we have many world class customers to reference, and we have

identified 46 specific companies in those same industries that we will target. Selling to a

fraction of those 48 will allow us to achieve our 2021 and 2022 goals.

As we do that, we'll continue plugging our software APT into ather creative softwars and
get paid per use. We have two examples of this in place already. Long term, this will allow

us to make high margin revenue every time creatives use any software, be it our platform

or others.

INVEST IN —\>,CORTEX

Investor Q&A

What does your company do? -

Cortex is 2 B2B Saa$ platferm used by the some of the world's leading brands to know what

images and videos to make, how to make them, and which images and videos to promote

ing budgets. Brands spend $600 billion every year on visuals without
knowing these insights. Much of that $600 billion is wasted and careers can be ruined due
5 (('d. ‘B\"riﬂdf
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Where will your company be in 5 years? ~

Cortex hopes to be the brain behind all visusal creation in 5 years. When people s
they develop

1 an opinion nearly instantly. That opinicn often determines whet
buy or enjoy that thing. Huge categories like entertainment, advertising,

person v
packaging, and product design are all impacted by people's opinions formed visually.

1

Cortex will be used to drive strategy in sach of those spaces nndur:.irq thea risk of
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. in advertising alone, the market is $600B annually for visuals, and that
market is growing rapidly.

The packaging world is similarly sized and equally as affected by humans making snap

ased on something they see.

judgements

"Products,” in general, is too la

trillions. We may never know exact!;

the next by humans simply ch 3 a purchase decision based on "preferring how this

sroduct locked"

Entert

v visual Entertainment companies have already expressed
le to remave the risk [rom their $100M+ investments in the biggest
movies and TV shows.

inment is predominan

interest in being

If we execute correctly, are adequately funded, and have the right team, Cortex has an
1 piece of all of the

That company, as described, could be one of the largest companies in the world by

opportunity to become the brain that takes a [inanc bove markets
revente.

We're focused on building toward that outcome.

About us Investors Founders

Say Hello




