


Our Vision

At Unity Vibration Kombucha, we produce the best
tasting and highest quality Kombucha Beer and Tea in
the world.

We transform the way people think about Kombucha,
while always staying true to its Authenticity, and
innovate to improve the lives of millions of beverage
consumers, our employees and our community.

We aspire to spread Love, Health, Possibility and
Inspiration through our story and products. As
segment Pioneers, we intend for UVK to be a fully
national brand and Segment Leader in the Hard
Kombucha category.

ALWAYS STAY TRUE!
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Unity Vibration was created out of a passion for
creativity, sharing and Inspiring others.
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UNITY
We believe in Unity. The oneness in everything. Our products
embody this principle and inspire our customers, community
and the world to bring us closer together, while each of us
remains true to individual identities and talents.
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VIBRATION
We infuse each batch with positive intention and sacred

sound vibration.
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The Problem

We live in a health conscious world
and people are looking for more

health i includi 41 percent of Generation Z (Millennials)
L ol el beverages Ine Udlng stated that they would be willing to pay
their alcoholic drinking choices. more for healthier products.*

§ g One in Five Americans Include
&S &Y Gluten-Free Foods in their Diet

- Gallup

26 percent of Generation X'ers (1965-

1979) stated they would pay more for
*Nielson Global Health and Wellness Survey healthy food.*
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Mindful Delicious Solution

5 High Alcohol Kombucha is
& the Beer Replacement you

didn’t know you Needed!
- Foodbeast |
| : .  KOMBUCHA
Is Boozy Kombucha Good | ] . ALE
for you? It’s getting so | e - WILD A
popular it might not | RASPBERRY ;]
matter. -.: +HOPS+KOMBUCHA l!

- The Washington Post

“Get Happy and Healthy
in One Glass!”
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Special and Differentiated Brewing Process

We brew Kombucha in the original and Authentic Style

It is superior in taste, texture and flavor to the non-
alcoholic brands of Kombucha on the market currently. Our
Beer and Tea both contain living beneficial acids and
probiotics.

All Organic and Whole Food Ingredients processed in-
house. Hops, Fruits, Roots, Spices. The majority of the
traditional Craft Beer Industry typically uses prepackaged
extracts or flavorings in their brew process.

Special Beer Brewing Process only UVK employs creates a
superior tasting Kombucha-Based Gluten-Free Beer with
probiotics. Natural carbonation by bottle conditioning leads
to better flavor and higher quality. Dry Hopping and Longer-
Aged Kombucha are also added to create a superior award
winning Artisan product.
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Customers

WHOLE
FOODS

Currently Unity Vibration products are sold in 8 of 12 il oLl

regions of Whole Foods Market. BeVMO!

Also sell well in Earth Fare, Sprouts, Lucky’s, BevMo,

Plum Market, on-premise establishments, £ucky3 mal'ket

mainstream grocery stores, liquor stores, craft beer
bars, bottle shops.

EARTH
FARE®

HEALTHY FOOD FOR EVERYONE

Unity Vibration products are sold in 15 states
currently to around 1000 retail outlets. Immediate
growth plan is to dive deep into top 5 markets:
NorCal, SoCal, Colorado, Midwest & Florida
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Market Size

KOMBUCHA AND
FERMENTED BEVERAGE

S1

BILLION

Unity Vibration sits at the intersection of several rapid-
growth categories that are moving quickly toward
mainstream scale

CRAFT BEER AND GLUTEN-FREE FOOD PROBIOTICS FOOD AND
ALTERNATIVES AND BEVERAGE BEVERAGE
BILLION BILLION MILLION

+0.2% +28% +49%

Flat Beer CAGR CAGR

Market (2008-12) (2014-16)
(2016)

Kombucha Beer is in tune with current market trends. Recent Acquisitions: Kevita by

Pepsico; Kombrewcha by InBev;

We estimate the Kombucha Market to be S5B by 2021 Clearly Kombucha by Miller Coors




W Strong Competitive Position

Category #1: Hard Kombucha Category #2: CRAFT BEER / CIDER

The Craft Beer Industry is embracing
. Hard Kombucha. Unity pioneered
N the category in 2011 and has 2
competitors at this time in 15+
states (Kyla, Wild Tonic). Category
BOOCHCRAFT has huge potential for growth with

Huge category that Unity has sold well
in for 5+ years. Unity is recognized as
‘premium’ craft beer and won Draft
Magazine top-25 Best Craft Beer.

J— interest from large beer companies
% @ in “better-for-you” beers.
Category #3: GLUTEN-FREE CRAFT BEER Category #4 : AUTHENTIC KOMBUCHA TEA (>21)

Large category that is part of Over-21 Tea in a crowded non-alcoholic
massive $10.5B gluten-free kombucha tea category is a good
food/beverage market. Unity differentiation point as a more ‘authentic’ and
LEH&‘» beer consistently receives Craft kombucha beverage. GT’s currently leads
NY BUY feedback as ‘best tasting’ this category with lots of room to grow.

wwwwwww

gluten-free beer from KOMBUCHADOG
consumers.
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So What’s Been Happening in our Exciting World?
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@ Strategic Market Orders Accelerating!

(with no sales/marketing budget)

Orders Q42017 vs. Q42018

+35%
$35,000.00
+36%
$30,000.00
$25,000.00
9
. $20,000.00 +27%
Q
a
$15,000.00 +31%
$10,000.00
$5,000.00
$0.00
Southern California Florida Washington State Arizona

Strategic Markets

M 2017 Orders Q42017 ™ 2018 Orders Q42018



W New Beer Branding Launch Q1 2019!
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W New Tea Branding Launch Ql 2019

KOMBUCHA
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UVK Innovations In the Works!

* KOMBUCHA “CONSCIOUS COCKTAIL” Line

* KOMBUCHA SPIRITS

* CBD INFUSED KOMBUCHA Beer and Tea =~ -
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Land Additional Retailers

* Unity Sales Manager (1) . In.Stors D ) "
* Unity Brand Ambassadors (5) PERREE WRIES Access 5,000 “Doors

* Actively Pursue New Distributors : {F‘:.S;lvils ) 1 SR VTS ARR —S1150)
(NY, Colorado, Oregon) ide Alongs

Customer Acquisition

12-Month Targets

Sales Activities

40% Conversion of Doors
(current conversion rate)

100% YOY increase in
consistently performing
distributors &
retailers

“Doors” = a retail account such as grocery _

2,000 high performing Doors

(current modestly performing doors =
1,000)

store, liquor store, bar, restaurant, etc.






For more information
Please contact us at:
info@unityvibrationkombucha.com




Appendix



2 History / Traction
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Obstacles

N
allot
Need Funding to Keep up Importance of Maintaining & Products require refrigerated
With Demand. Sales Team to Building Distributor shipping All the Way To
Take Advantage of the Relationships to drive Sales. Customer

Market Opportunity



