CARDINAL SPIRITS

Beloved, award-winning craft spirits & canned
cocktails from $6M ARR distillery A

cardinalspirits.com  Bloomingten indiana [} © 3

Highlights

/1) Case sales grew from 8k in 2017 to 127k in 2022 (36.3M annual revenue, $32M in cumulative

- revenue).

/ ?‘J Products sald in 8,400 retail outlets (up from 1,000 in 2018). Including Walmart, Kroger, CVS,
' ete.

Gross margin has improved from 13% in 2019, to 39% in 2022,

4/: Media darlings: Featured in the Wall Street Journal and New York Times.

/ ; y Co-founder lobbied for law change that opened the door for 50+ craft distilleries now in
\
“~ " Indiana.

6 ) Successful distillery tasting room with 4.5 stars on Yelp and 4.6 stars on Google.
[ 7 ) Voted USA Today's Readers' Choice in 2019, 2020, 2021, and 2022.

8 | Over 35k followers across social media, and 10k newsletter subscribers with 45% open rate.

Our Team

S Adam Quirk ccoO

Previously exited boutique media/marketing agency in NYC; CMO for tech startup incubator; early
web video pioneer (has the 7th video uploaded to Youtube).

Erica Sagon Director of Communica

/ Head cheerleader for Cardinal Spirits, overseeing social media, media relations, branding. Never far
from a newspaper and a negroni. Former and forever journalist.

Jeff Wuslich rr

| love bringing a team together to accomplish complex and almost unsolvable tasks. | work on
production, sales, regulatory, HR, and other day-to-day operations like our tasting room. Heavily
involved in the craft spirits community state and nationwide.
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TASTING ROOM g roem attzched to the cistillery in Blaomirot:

1. In 2015 we opened our tasting
room doors and sold out of
vadka in about six hours.

2. Eight years later and we've
generated over $32,000,000 in
revenue.

3. We have produced 4,910,197
bottles and cans!

OVERVIEW: LEADERSHIP
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INVESTMENT OPPORTUNITIES

Management has orior Lized foor key areas for investment, all of wi
e Increasing the enterprise value of the business:

2 Brand Sales A Funding Use Amount

R Brand 600,000
2. Whis key - Whiskey 5750000
3, Co pac ki ng - Copzcking $550,000
4. Tasti ng Room v Tasting Raom 5100,000

Total Funding Goal  $2,000,000
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Brand Sales
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BRAND SALES: ANNUAL CASES

< Afteri in sales and ing, Brand Sales i ing growth.

Ma~agement honed the precess of entering and growlng new geographic marsers
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BRAND SALES: POINTS OF DISTRIBUTION

< cardinal products are widely distributed within current markets.
The brand is enthus ast cally receives by both distrioutors and retailers,
I his growth was achieved in existing states - no add tional markets,

© Bxessecunt growth achieved
WAL hein store placern=nts accounted for signifizant growth
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BRAND SALES: CHAIN PLACEMENTS
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BRAND SALES: CHAIN PLACEMENTS

BRAND SALES: INVESTMENT HIGHLIGHTS

Greentfield Opportuni gro {ready-to- d'mk] Market Spirits baserd
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Cardinal’s RTD line outpaced the category, netting 65% CAGR during
that same 20182021 period.

Whissey based RTD *Bourben Crearmn Soda® bas seon massive nbourd
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BRAND SALES: INVESTMENT HIGHLIGHTS

BRAND SALES: RTD + SPIRITS GROWTH
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BRAND SALES: NATIONAL PRESS

wall Street Journal - Covid Brings America’s Beer-vs.-Liquor Rivalry to a
Head

Imbibe - Drink of the Week: Cardinal Spirits Bourbon Cream Soda

Forbes - Refreshing Canned Cocktails That Are Ready for Summer
Adventures

Uncrate - Cardinal Spirits Bourbon Cream Soda

Boston Herald - These canned cocktails let you skip bartender duty
Washington Post - These 16 cocktails are actually worth popping open
New York Post - Best Canned Cocktails of Summer 2020

Midwest Living - Fall Getaway to Bloomington, Indiana

New York Times - Canned Cocktails in Quarantine Make Mixing a One-Step
Process

Vogue - The 18 Best Canned Cocktails to Kick Off Your Summer Nights
Bloomberg - The Best Spirits of 2019

‘Wall Street Journal - The Cann cktails You Should Be Sipping This
SummerSaveur - The Best Canned Cocktails You Can Take Absolutely
Anywhere

BRAND SALES: PROJECTED CASES
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Forward-looking projections cannot be guaranteed.

BRAND SALES: FUNDING USES

Sales and Marketing to Drive Midwest Grawth

$600,000 = Two new markets at $150k per salesperson and $150k for
marketing spend.

Cardinal has developed a successful and repeatablie model for entering rew
markets: & professional salespersor in a nearby market, followed up with a
merchandiser, close managerment of the districutor, and 2 medest
marketing campaign.

CIne sales manager is respensiale Tor 15000 2nn.
revenue is $55. Expected timeline for HO! is 12 months

Average case
s rnarket antry.

Annual Cases  Annual Revenue | Annual Profit
Investment Generated Generated @ 45%CM

$600,000 for two new
markets:2 new sales | 30,000 $1,650,000 $742500
people + marketing

BRAND SALES: NEW MARKETS
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EMERGING OPPORTUNITY: ECOMMERCE

s of onling spint sales cre s t d

lor s it orands

Working with LibDib (sCammerce platform far slcohol suppliars) wil allow
Cardinal to enter Up to 6 new markets withous gaing through the traditiona

- markets through digital
isi

Lik:Dib alluwes direct-to-retail commerce, byuzssing Lraditional
distrivutors,
Enlering new marels Lis way s a much more efficient model, znd
Zllows US To Grow INTC New markets f2ster than we have i the past

us'ng the traditional boots-cn-the-ground mocal.

Werking with BevStack (Q2 2023) we will be launching a
direct-t site for fans ta purchase our directly.




WHISKEY: INVESTMENT HIGHLIGHTS
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WHISKEY: FUNDING USES

AGED WHISKEY. 640,000

Age Tyr 2yr 3yr 4Lyr

Quantity 100 barrels | 50 barrels 50 oarrels 100 barrels

Price each | §1.200 52000 $2400 32,000
Total $122,000 £100,000 $120,000 500,000
WHISKEY 2RODUCTION: $760,000

Item Chiller Barrels Grain

Quantity 1 300 300

Price Each | $50000 $200 g0

Total $500C0 SE0,000 $150,000
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Copacking

COPACKING: INVESTMENT HIGHLIGHTS

Market Leader in Specialty Spirits Bottling with Stable Customer and Revenue
Base to Build On

Cardinal has cresles o viche in e markel wh
proliat: y produce custen work for both 2

Lhey can qu ek y nd
@ cormpan s amd slartups
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COPACKING: CASE VOLUME
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COPACKING: FUNDING USES

Larger, more efficient facility and equipment + sales to drive Copacking growth

Sales manager sosition te focus on acquiring naw clisnts ang
additionzl capacity to existing accounts

Mew facility increases our foatprint from 18,000 e 28,700 seuare feet
Barrel-durping equipment is cLstam-built to our specif
productivity for single barrel whi

ications to nereass

Detail Cost.

Sals manager b grow

New facility build-o.

ot rized “or sincle barral

production and efficiency
Barrel equipment and bettling auzomat on $375,000
Total $550,000

1 s 100,000 ‘

Tasting Room

TASTING ROOM: INVESTMENT HIGHLIGHTS

) a marketing M
a0l “or the Cardinal Spirits brand

The primary function of the tasting r st exier

Daily cperaticns consist of four mzin activit'es: education, brane
marketing, en-premise consumption, and carryout sales of
bevarages and othzr producrs
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Maraging to net zero bottom line in the near term as we rebuilc to
pre-Covid revenue lsve's




TASTING ROOM: FUNDING USES

Refocus efforts on post-cevid rebuilding of tasting room operations | '
Tra tast ng room was pecpla to engage with the Cardinal Spirits brand in %
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Total $100,000

1MoV ng the tourist expar e ce wit taur ouides 50000
and educational rraterial.
Regional marksting to drive tours end tastings S50,000 >

SUMMARY

SUMMARY: TOTAL CASE VOLUME
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SUMMARY: BRAND STRENGTH
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SUMMARY

de

$1,800,000
Brand Sales Revenue 2022

$3,240,000
Copacking Revenue 2022 ;




$700,000

Tasting Room Revenue 2022

$560,000

Other Revenue 2022

Total Reven ué 2022

SUMMARY: FINANCIAL METRICS

SUMMARY

$1n1,000's ‘ 2019 2020 200 2022 2023 2024 2025
‘ |
Revenue [ N8 H11123% $75550 | $6303 $9261 | 513,927 | §18105
Gross = i = v
Margin ‘ 51,369 $6,252 $1582 $2,83) ‘ $4,514 $7,069 9,507
GM % 4455 56% 21% 43% 49% 5% 53%
EBITDA §583) 52965 | $(2278) | $15S7) 754 | 901 | 52097 ’
i
EBITDA% | 8%  2z7% | 30% | -25% ‘ B | % | 7
“Hard sanit ze” sales i1 2020 5F §54M Loss o nexpensive baurkon ey <

Forward-looking projections cannot be guaranteed.
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SUMMARY: 2023 STRATEGY
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SUMMARY: FUNDING USES

Funding Use Ameount
Brand $600,000
Whiskey $750,000
Copacking $550,000
Tasting Room $100.000
Total Funding Goal $2,000,000

P ) e

Only $1.235M of the $2M will be solicited through Wefunder.

SUMMARY
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SUMMARY: INVESTMENT OVERVIEW
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SUMMARY

SUMMARY: TERMS OF INVESTMENT

< This investment is structured as a Convertible Promissory Note

Converlible notes sre originally struciured 2s debl investments ul have a provision
that allows the prireipal plus accrued interest to convert INto an equity investment at
a ater date. This allows the original investmen: to get done more guickly with [ower
legal fees for the company at the time, but ultimately g'ves the investors the
‘economic exposure of an equity investment.

< The Lorms of Lhis investment ar
Convurlible Promissory Mol 2023

tarled in Lhe dozumen U *Cardinal Spirits

«  The target for this investment raund is $50.000
< The rax raise for this investment round is $ 000

Additional casizal raiszd above the target ameurt will ke invested in additionz! sales
for rand growth, and s tioral aged whiskey inventory

< Ifthetatzl raised doas not mest the target amount, Brand stratzagy will be pricritized

I bove Coozck and Tasting Ream. |

SUMMARY

SUMMARY: GOALS AND LIQUIDITY

Cardinal Spirits plans to grow the RTD line until it reaches a sizeable volume by
industry standards, at which peint they may chaose ta sell off this line of
business,

Menagement has deve oped relationships with M&A directers at several multinational
beverage companies, In conversations with these inclustry experts, they have shared
metrics for attractive acquisition

< Strategic acyuis Liors are mast common when a branc reaches 50,000 annual cases,
or has monthly deplelicrs per slore of 5 cases or rriore.

Acquisitions in craft spicits are numerous and accelerating with attractive, substantia
wsluations.

P B

Forward-looking prajections cannot be guaranteed.

SUMMARY

SUMMARY: PATH TO ACQUISITION

Crow sales o 50,000 cases per year,
Currently at 32,000 total; 21,000 RTD.

Cardinal's case volurre anrual growth rate is 47% over the pa
Projected growth rate is 35%.

At projected grovith rate, Carcinal will hit 50,000 cases per year in late 2023 or
early 2024,

Create clean RTD data in financials complatsd 2622

Roll ou

parats RTD line brand identity (Q2 2023)

P L)

Forward-looking projections cannot be guaranteed.

SUMMARY

SUMMARY: EXIT POTENTIALS

«  $50,000,000: Asstmes 50,000 casesfyear at $1,000 per case valuation
< currently Cardiral sel's 32,000 cases/y

< $102,000,000: Assurmes §7x Revenue at projected 2025 $18M ravenue lavel
< Currently Cardinal generates $6M in arnual revenue

P L)

Forward-looking prajections cannot be guaranteed.

SUMMARY; PUBLIC DEAL NEWS
Craft Spirit Valuations Start At $1,000 per case: Forbes
Note that Cardinal currently sells 32,000 cases/year

High West Purchased by Constellation for $160,000,000 ($2,285 per case) -



wsJ

Casamigos Purchased by Diageo for $1,000,000,000 ($58,000 per case) -

Reuters

Bulldog Purchased by Campari for $58,000,000 (5.7x revenue) - PR

Newswire

Distill Ventures and other craft spirit incubators: SevenFifty

Big spirit companies invest in craft brands: Bevnet

RTD Cocktail Growth: SevenFifty

Apax Partners acquires controlling interest in Ole Smoky Distillery: PE Hub
Heaven Hill Brands acquires Samson & Surrey: KY Bourbon Trail

Pritzker Private Capital acquires Bardstown Bourbon Co: BusinessWire
Bardstown Bourbon Co. to acquire Green River Spirits Co: Distillery Trail
Diageo acquires Australian cold brew liqueur Mr. Black.: Beverage Daily
Diageo acquires Texas-based Balcones Distilling: Forbes

Milestone Brands acquires Canadian distillery Victoria Distillers 1908 Gin:

PR Newswire

Campari acquires 15% interest in Howler Head Banana Bourbon: Shanken

News
Campari acquires French aperitif brand Picon for $125 million: Reuters

Campari acquires stake in Wilderness Trail Distillery for $420 million:
VinePair

Brown-Forman acquires Gin Mare brands from Vantguard: Spirits Business

Pernod “significantly increases” its minority stake in Sovereign Brands:
Beverage Journal

Deutsch Family Wine & Spirits acquires stake in Negra Tequila: PR

Newswire

Constellation Brands fully acquires Austin Cocktails: Beverage Daily

Thanks!

Adam Quirk & Jeff Wuslich . ' :
Cofounders, Cardinal Spirits ;
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SUMMARY

SUMMARY: PUBLIC DEAL NEWS (1)

< Craft Spirit Valuations Start At $1,000 per case: Forbes

< Note that Cardinal currently sells 32,000 cases/year
< High West Purchased by Corstellation for $160,000.007 ($2,285 oar case) - W1
«  Casamiges Purchased by Diageo for $1008,00C,000 ($58,000 pear case) - Reuters
Rulldag Purchased by Campar for $58 DOG.000 (£7% reven ue) - PR Newswite
Distill Ventures and other craft spirit incubators, SevenFifty
Big spirt companies ‘nvest in craft brands: Bevnes
<« RTND Cacktail Growth: SevenFifty

= Apax Partners acquires controlling interest in Ole Soky Distileny: 2 Fuk
s Samson & Surrey: KY Bourbon Trall
Fritzker Private Capital scquires Bardstown Bourbon Co: Businessvice

Hardstawn Baurbon Co. to acquire Green River Spi

< Heaven Hill Brands acquire

Distillery [rail
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SUMMARY

SUMMARY: PUBLIC DEAL NEWS (2)

«  Diageo acquires Australian cold braw liqueur Mr. Black.: Beverage Daly
+  Diageo acouires Texas-based Ba cones Distiling: Forbes
< Milzstons Brands acquires Canadian distillery Victaria Distilisrs 1908 Gin: PR Newswirs
< Campari acquires 15% interest in How er Heac Banana Bourbon: Shanker News

«  Campari acquires French aperitif brand Pican for
«  Campari acquires sta<e in Wilde-ress Trail Distillery for $420 million; YinePair

< Brown-Forman acquires Cin Mare brands from Vantguerd: Spirits Business

< Pernod 's'gnificanty increasas® its minoriny stake in Sovereign Rrands: Beverage Journal

5 rrillion: Rew

+  Deutsch Femily Wine & Spirits acquires staks in Neera Teguila: PR Newswire
< Constallation Brands fully accuirss Austin Cocktalls: Beverage &
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